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Abstract

The objective of this study was to investigate the product acceptance of Azuki bean paste
of consumers in Mueang Chiang Mai District based on questionnaires distributed to 406
respondents. Most of the respondents were females who were the holders of bachelor degree or
equivalent. These were students with the average salary of lesser than 5,000 Baht.

On the aspect of bean products consumption behavior, the majority of the respondents
preferred processed bean products which were fried bean and bean paste with the consumption
frequency of no more than once a week. The consumption reason of processed bean product was
due to its nutritious value. Convenient stores were the venues that the respondents purchased the
processed bean products frequently. The respondents themselves were the one who decided to
purchase the products. The majority of respondents did not recognize Azuki bean. Some
respondents knew Azuki bean from royal project foundation. Most of respondents had never tried
Azuki bean but had expressed interests in the products.

The sensory evaluation on attributes of the Azuki bean paste showed that the respondents
mostly preferred texture of the Azuki bean paste (7.27+ 1.42) which was followed by taste (7.09+

1.40), aroma (6.51+ 1.43), and color (6.21+ 1.68). The opinions on the improvement direction of



the products indicated that color, aroma, taste, and texture of the Azuki bean paste were
acceptable and did not require additional adjustment.

Most of the respondents accepted the products (94.83%) and 88.67% of them would like
to purchase the Azuki bean paste. The logistic regression of sensory evaluation showed that color,
taste, and texture of the products affected consumer acceptance with 95.1% hit rate. This was
compared to taste and color which affected consumer purchasing intention at 88.7% hit rate.

In term of the trend for developing Azuki product paste, the respondents opined that
Azuki bean paste could be used as stuffing of steamed bun (30.11%), followed by bread
(30.02%), Moji (22.92%). The suitable price for Azuki bean paste products should be less than 30
Baht. The distribution venues for selling the products should be at the convenient stores and
followed by supermarkets/hypermarkets. The products promotion should be advertised in (i)
newspapers or food magazines, (ii) pamphlets or fliers together with product tasting, and (iii) food

fair with product presenters, respectively.



