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������������������������  “�������������!"�#!#$�%����&����'���������(�	

�����������)&���%�������*�	���*�)�*$+&���, ” �,�*�-�!�����
����� ����������!"�#!#$�%����

&����'���������(�	�����������)&���%�������*�	���*�)�*$+&���,  .$	%+���',��/�(���0&!1�20�����

����*�2��3
40�!������������(�	 3 ��	 �&�%+�������-��%������/�������(���0&����&�6�

�*��	6��40���	7�8������������������)&������6��  �9���� 200 ��	 .$	�9�(���0&�,�#$����������)
$���

����&�$ $���������  $�������*$����&�$����������  2�	%��������1�����	���*�.�������,�

4&���������&���� 14% .$	�����-���!4&��������#$� $*��,8 
��������$�������&�$ ���6�.����������(�	�����������������)&����,	�$(�	

�����������������)&���%��*�)	�$!����3�30 ,000 ����&��*�'���$��20 ,000 ���)�����6��*��

8,480,000 ���%�!A����&�	�$(�	�����������������)&�������.�!����3!A&��10 �!��
�7/� �
 

.�������,����6����������&�$.$	���%�!&���&��,������(���-��&��,����*$�9���/�#7�


�6�%+��6�	%��������&�$(��.�������,�6��B&,�	!����3!A&��146,000 ����

��������$��������� ���6�.����������(�	�����������������)&����,�-���,��*8�����

�	06%��0�	
�������7/���*& ��(��*�	� �,+ �,��8��,�����(��$ ��������� �����!D$%)����������

�*� �*8���6��&� 11.00 – 21.00 �. �6�����6��&��������%+��9��*�����&���!��3
��6��*�

����&���,	�6��+6�!A&��1,800,000 ����&������(�8�!A&� �!��
�7/��
 ���$9�����.$	�*$7�8�������

�����������)&����&���9���(�	%)��*�&0�����&��*�������%)�&0�����*��#$��������,�&0�����������
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�&��*��9���������$ �&�76���7������������������)&��� !����3(�������������������)&���

�����	06%��*$�6���,����)����*�	�$(�	 .$	$9���������*$7�8� �&��*��4&����������������(��

�&�$7����6�7�8�������!A�����6��*��3,392,000 ��� �&������(�8�!A&��5 �!��
�7/��
��

��������$�������*$��� ���6�.����������(�	�����������������)&����$����,	�

������%�&*��3�(������*��9��*$ ����(�	�����������������)&����!"�������(��$�&/�����,���

�*$���.�����������
������������,�#�67*�7��� �,�����6�������)����,� ��� �,40��*$���

��*����(�	 �&���*�����*
+, .$	����(���������!"�40����)��$0�&���$��� �����)����&���

����������9��������&�,��6��+���-�� �&�!�����46����������6��H �+6�)�*��������
 ���	� �,���

�*I��JK�������*����.$	�� �����%�����,��9�!���9��*� .$	.�������,�����$����&���������������

�6���*�$����!A�����6��*��835,800 ����&������(�8�!A&��5 �!��
�7/��
��

��������$���������� ���6�.����������(�	����������������%+�����&���� 3,000,000 

��� ���������(�������� 2,400,000 ��� �&��0�����-��*��������  600,000 ���%��*���$����,8	  

8.45% �6�!A ���,��&�$��	���&�.������ 5 !A .�������,�0&�6�!L����*����'�  3 �*�����$&$�,�  14%

��6��*� 1,851,512 ��� �,��	���&���������6��*�  1 !A 11 �$��� .������%)��*���4&���������

&������6��*�  41.60% ��������1�����������9�)�$%)��,4&���������&����  14% ���4&

��������$*��&6��(���������6�  �,�����!"�#!#$�%����&���� '���������(�	�����������)&���%�

������*�	���*�)�*$+&���,. 
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ABSTRACT 

 

This objective of this feasibility study was to explore the investment of brass product 

shop in Pattaya City, Chon Buri Province. The study focused on the 4 aspects: marketing, 

techniques, management, and finance.  The primary data was collected from interviews with 3 

brassware shop owners and from questionnaire distributed to 200 customers of brassware.  The 

data was analyzed based on the 4 aspects under the assumption of 25% internal rate of return.   

 The results were as follows.  From marketing study, it was found that the project had 

total sales of brass products on holiday about 30,000 baht and on workday about 20,000 baht or   

8,480,000 baht in the first year. The growth total sales of this project was 10 percent. The project 

had marketing activities by distribute handbills, premium products and selling on website which 

were average cost about 146,000 baht per year. 

 From techniques study, it was concluded that the new project should be located in 

Central Shopping Center, Pattaya Beach Branch, with the area of 50 square meters.  The shop 

should open from 11:00-21:00 hours. The expense for interior decoration and office supplies was 

870,000 baht and the rental for was 1,800,000 baht at the first year and increased 5 percent per 

year. The operation was buying brassware and offering the products in the shop for customers, 

custom brassware designing and brassware clean, polish and repair services.  The quantity of 

brassware should be proportional to total sale.  Buying of supplies should correlate with market 



 + 

demand, The cost of purchasing was 40% of total sales which was 3,392,000 baht and increased  

to 45%, 50% , 55% and 60% of total sales, respectively. 

 From management study, it was concluded that the project should be registered as 

company limited.  The project was a small-scale shop, the management structure was not 

complicated.  The staffs were categorized according to their duties:  a manager,  sale persons, and 

an accountant.  The owner was responsible all aspects of the business.  Recruitment was from 

personal recommendation and advertisements through various types of media such as newspapers 

and radio.  Staffs went through training about their routine jobs. This project had a salary and a 

fringe benefit at the first year was 835,800 baht and increased 5 percent per year. 

 From finance study, it was concluded that the total investment was 3,000,000 baht: 

2,400,000 baht from the owner, and 600,000 baht from loans through financial institutions, with 

the interest rate of 8.45% per year for 5 consecutive years. It  could be concluded that the total 

value of the project was 1,851,512 baht, with the payback period of 1 year and 11 months.  The 

internal  rate of return was 41.60% from the assumption that the return on investment was 14% .   

 From this study it could be concluded that there was feasibility in an investment on a 

brassware shop in Pataya City, Chon Buri Province. 


