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ABSTRACT 

�
� This independent study aimed to investigate Thai tourist satisfaction towards 

tourism industry in Chiang Mai province. Research samplings were identified to 400 Thai tourists 

traveling to Chiang Mai. Questionnaires were used as the research tool to collect data; then the 

descriptive statistics; frequency, percentage and means were applied in order to analyze the 

acquired data. 

� According to the results of study, the respondents were 21 – 30 year-old single male 

and female, holding Bachelor’s degree, whose occupation was found as trader/business owner, 

earning 20,001-30,000 baht for income, and whose homeland was mostly located in the Central 

region. The findings also revealed that Thai traveling did not depend on the seasons. Most 

respondents agreed that they needed to visit natural tourist attractions with the aim to spice up 

their lives. From the findings, most of them had, over than 5 times, visited to Chiang Mai by 

personal car with family. In each time of their visit, they mostly spent time in Chiang Mai around 

2 nights staying at the hotel.  

Regarding the satisfaction towards tourist attractions in Chiang Mai province, the 

respondents rated their satisfaction in an overall view at high level to the following places: Phu 

Ping Palace, Doi Suthep (Phrathat Doi Suthep Temple and Doi Inthanont, and Ang Kang, 

respectively. Before traveling to Chiang Mai, most of them searched for its information from the 

hearsay of relatives/friends. The information about Chiang Mai that they searched for was mainly 



� ��

about the tourist attractions. The preparation to visit Chiang Mai was done for self-travel: with a 

good traveling plan but without booking accommodation in advance. 

 The result of study on the tourist satisfaction towards the 6 aspects of tourist 

industry in Chiang Mai showed that the respondents averagely satisfied with the following 

aspects at high level: restaurants and nightlife/entertainment, accommodation, tourist attractions, 

infrastructure and souvenir shops. For the tour agencies/tourism services providers, they rated 

their satisfaction at moderate level.  Consequently, it could be concluded that the importance of 

tourist industry in Chiang Mai was ranked at high level. 

 Problems that they found from the tourist attractions were mentioned to following 

aspects: expensive fare for local red-cab taxi, the degradation of certain tourist attractions, 

polluted air with smog, insufficient facilities in need such as parking spaces and toilets, expensive 

tour guide service, cheats on tourists, exceeding numbers of tourists, unqualified local guide, lack 

of public advertisement on tourist attractions, local dialect was not widely spoken among locals, 

and cluttered and unattractive tourist landscapes. 
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