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ABSTRACT 
 

The objective of this independent study is to evaluate homechiangmai.com website, 

and the results will be used as a guideline for improving the website in order to increase a 

competitiveness and create a sustainable growth. Questionnaires were used as research 

instruments to collect data, and they were distributed to 300 homechiangmai.com website users 

by using convenience sampling. The data were statistically analyzed by using frequency, 

percentage and mean.  

The study revealed that most of the respondents evaluated the performance of 

homechiangmai.com website according to the success factors of e-commerce website at a good 

level. The highest score were (1) the Connection, (2) Content, (3) Communication, (4) Context, 

(5) Commerce, and (6) Community, which was ranked at the lowest mean score of 3.46, 

respectively. For the customization, homechiangmai.com has not involved with this factor yet.   

For the Context of the website, the respondents evaluated at a good level. The sub-

elements with the highest mean score were the design focusing on the simplicity, which helped 

the users to read the content easily. The second was the user’s friendliness, which the users 

needed not to read the instructions, and the overall website layout, respectively. 

 For the Content, the respondents evaluated at a good level. The sub-elements with the 

highest mean score were the real estate category and the adequate amount of buy-sell posts that 

attract customers to buy or rent the real estates in Chiang Mai. The second was the property 

details used for searching and filtering, respectively. 

For the Community, comprising of the web board and comment systems, the 

respondents evaluated at a moderate level.  
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For the Communication, the respondents evaluated at a good level in terms of the 

communication channel with webmaster. 

For the Connection, the respondents evaluated the content, which could be found by 

using a search engine, such as Google, at a good level. 

For the Commerce, comprising of the ad layouts and amount of ad spaces, ad context 

and content, the respondents evaluated at a moderate level. 

Besides, most of the respondents gave high importance in Connection, Content, 

Community and Context. The rest was rated as moderate importance which was consisted of 

Communication, Commerce and Customization consequently.  

 


