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ABSTRACT 
 

 This independent study aims at investigating demand and marketing mix factors 

affecting hotels in Chiang Mai province towards buying ceramic tableware. Research samplings 

are identified to 130 purchasing authorities, act as Food and Beverage Manager, General Manger, 

or other authorities of 3 stars or higher hotels in Chiang Mai. Questionnaires are used as the tool 

to collect research data; then, all data derived are analyzed by the descriptive statistics, consisting 

of frequency, percentage, and means.

The findings showed that most respondents acted as General Manager of 3-star 

hotels where had been operating for more than 5 – 15 years with more 50 than accommodating 

rooms. Type of restaurant/banquet served at the hotel was Thai cuisine. Person determining 

characteristic of tableware and places to purchase as well as having authority to make final 

purchasing decision was Chief/Business Owner and General Manager. In each time, the order for 

ceramic tableware was found at amount of less than 10,000 baht.  Type of ceramic tableware 

mostly selected by those hotels was Stoneware. Manufacturer/Distributor where they purchased 

those products from was mentioned to general whole-sale shops; but they sometimes directly 

made an order with less than 5 ceramic factories/distributors. In an overall view, the place where 

the products were ordered was the manufacturer. Reason in ordering products directly to the 

manufacturer was given to the good product’s design and quality.  The hotel generally requested 

for made-to-order tableware as well as ordered the existing design that the manufacturers had. 
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Beside ceramic, the hotels also used wooden tableware. The tableware purchasing policy was 

specified to replace the new product to the damaged one. Normally, the new set of tableware 

should be changed every single year. The environmental factor affecting the purchase of 

tableware was economic state. 

Regarding the study on marketing mix factors affecting the hotels towards  

tableware were purchasing selection, hereafter were respectively shown the high influent aspects 

that the respondents ranked:  Price, Place, Promotion, and Product.  The top ten sub-factors 

affecting the purchase of ceramic tableware: product lifetime including its strength and durability, 

applicable response to real practice: for example, plates and glasses should be piled up, accuracy 

without damage in delivering products both in terms of product type/ product category/product 

design/product quantity, the rapidness in receiving products, product quality and safety (with 

safety approved), the punctuality of product deliver as plan, the acceptable conditions for product 

replacement or return, the skillful staff who could provide correct product information, sufficient 

products in stock, delivering period, warranty conditions for damaged products, safe package with 

secure shipment, and negotiable price. 

The future demand of buying ceramic tableware was shown that the 3 stars hotels 

demand to buy the products when they require renovating the restaurant or changing the ceramic 

tableware. The 4 stars hotels demand to buy the products when there is requirement to settle more 

restaurants, renovate their restaurant and change their ceramic tableware. The 4 Stars hotels 

interested to purchase ceramic tableware in next 6 months period. 


