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ABSTRACT 

 

The objective of this independent study was to study the characteristics of 

multinational corporation’s office employees and to find the desirable characteristics of office 

employees from the point of view of personnel department of multinational corporations.  The 

researcher had divided the desirable characteristics based on theory into 4 aspects, namely (1) 

professional skills, (2) intelligence and knowledge, (3) social interaction, and (4) ethics and 

morality. 

This was a quantitative research as there was limitation concerning the realistic 

number of multinational corporation’s employees, therefore purposing sampling was used in 3 

steps.  The first step concerned selecting types of business which was based on The Stock 

Exchange of Thailand which divided business into 8 categories namely agriculture, consuming 

goods, finance, industrial products, real estate and construction, resources, service, and 

technology.  The second step concerned selection of corporations, of which the researcher had 

selected 16 from every business category.  The third step was to give questionnaire to all 

personnel employees of each corporation. 

The results of the study showed that personnel employees rated all desirable 

characteristics at the high level in the following order from the most important to the least: social 

interaction, ethnics and morality, intelligence and knowledge, and professional skills. 


