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( AIDA Model) 

 4  (Social Networking)  (Blog)
 (Display Ads)  (Search Engine) 
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Askin and Raymond R.Colton ( , 2545) 95% 
 (Non-probability Sampling) 
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(Quota 
Sampling)

Brandage  ( )  4  
22-28 ( Gen-M) 29-37 ( Gen-Y)  38-43 ( Gen-X) 

44 ( Gen-B Baby Boomers)  85  
  

 
1.  (Primary Data)

340  
2.  (Secondary Data)  
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1    (Who) 

 
2    6W 1H 

                  
What  

 
Why 

 
Who participate 

 
When  
Where SMS 

MMS (Display Advertising)
(Banners) (Search Engines) 
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3  
(How)  AIDA 

5 
 

 
(Display Advertising)

(Search Engines) (Banners) 
 (Link)  

 
( SMS) 

(MMS) 
 

4  
 

  

(Descriptive Statistics) 
  (Frequency)  

(Percentage) ( Mean) 
4 Brandage  (

) 22-28 ( Gen-M) 29-37 ( Gen-Y)  38-43 
( Gen-X) 44 ( Gen-B Baby Boomers)   

Likert Scale ( , 2545) 5
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1.50 – 2.49 
   1.00 – 1.49 

 
 

11 . . 2552
. . 2553   

. . 2553 
. . 2553  


