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ABSTRACT

The purpose of this independent study was to study the marketing mix factors affecting
employees of 304 Industrial Park, Prachin Buri province Towards House Purchasing Decision.
The data was collected from questionnaires of three hundred employees who worked in the
company around 304 Industrial Park and plan to purchase the house in the period a year ahead.
All data were analyzed by using the descriptive statistics such as frequency, percentage and mean,
in order to implement marketing mix which mainly affected to employee demand. The results
were as follows:

The marketing mix factor was affected to questionnaire respondents decision towards
purchasing house at the high level all factors. By comparison, they were product, price, promotion
and place factors. When considering the sub factor was a highest level, product factors was the
construction quality, price factors was the low mortgage interest rate, place factors was the
nearest location communities and promotion factors was the premium such as furniture, electrical

equipment, air condition etc.



The most problem and suggestions from the questionnaire respondents were the after sale
services, the services center of the village such as park, swimming pool, fitness etc. and the

convenient of transportation.



