
 2 

 4  (Merrill 

and Lowenstein, 1971: , 2550) 

1.

2.

3.

(Least Effort)  (Promise of Reward) 

4.

Becker (1983: , 2550) 

1.  (Information Seeking) 
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2.  (Information Receptivity) 

3.  (Experience Receptivity) 

 MeLeod & O’Keefe (1972: , 2550) 

(Index)  (Media Exposure)  2 

1.

2.

 (Availability of Medium) 

   

 (Marketing Communications Mix) 

 (Marketing Communications Mix) 

 (

, 2549  Kotler, 2006)  6 

1.  (Advertising) 

2.  (Sales Promotion) 

3.  (Events and Experiences) 
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4.  (Public Relations and Publicity) 

5.  (Direct Marketing) 

6.  (Personal Selling) 

 (Choosing Among Major Media Types) 

 1  (Properties of Major Media Types) 

(Newspapers)  (Pass Along Audience) 

(Television)

(Direct Mail) 

 (Junk Mail) 

 (Radio)
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 1 ( )  (Properties of Major Media Types) 

(Magazines) 

(Outdoor)

(Yellow Pages) 

(Newsletters)

(Brochures)

(Telephone)

(Internet)

 : , 2549  Kotler, 2006 
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 3  ( , 2540) 

1.

 (PC) 

2.

3.  Internet, E-mail 

 ( , 2542) 

 3 

1.

 1 

2.

3.

 4 

1.

2.

3.

4.
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 (Buying Decision Process) 

 (

, 2549) 

 1  (Need Recognition)

 2  (Information Search)

 3  (Pre-purchase Alternative                      

Evaluation)

 4  (Purchasing)

 5  6  (Consumption and 

Post-Purchase Alternative Evaluation)
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 (Framework)

-

-

 4 

1.

2.

3.

4.

 (Buying 

Decision Process) 

 1 

 (Need Recognition)

 2 

(Information Search)  

 3 

(Pre-purchase Alternative Evaluation) 

 4  (Purchasing) 

 5  6 

 (Consumption and 

Post-purchase Alternative Evaluation) 
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 (2544)

 400  200 

 15-25 

 5,001-10,000 

 (2545)

 380 

 2  3,001-4,000 
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 (2548)

 2  250 

 50 

 3,001-6,000  1 - 2  2 - 3 

.

 1 - 2 

 1  2 - 3 

 -  1,000 - 2,000 

 (2544) 

 : 

 153 

 50  30,001 – 40,000 /

 40,001 - 50,000 
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 1 

 1  7,000 

(2546) 

 400 

 21 - 30 /

 15,000  30,000 

/

 3  5 

20,000

/


