UIFIUNIN

v =)

o d] -4 a Jd o a t&’ k%
nadens IINAANIIUY LAz WINNWY duilaazany. 2551. mﬂmymmmmu. NTIUNNA -

9

a -4

gniniud urInendesITumans.

Aa o J v Av LY a 4 a (v d

5vdand 2dataddand. 2536, Hiauan Anuwe HAZWEANTIN NITIA MITNEINTHU HATMI
wWasunlag. ngamna : IAININATd A dNFy.

¥1inT ¥R FoaI59A. 2546. Moby Marketing & Digital Convergence. NTUNN : 14 1OUS
anl.

~ a o ~ = Aada v a o w A 4 1
U39l 11BN Leg YANA gaNAS. 2543, s2ilisuIBINFIN. NTUNN: dninHuNIH
4 a ]
PWIAINITAUNKING1Y.
23 O¥ . 2 y 4 =

w3151 81UNe9A39. 2549, “SMS Marketing: nilslumsaaialiaenogsous daus.”
[s zuueau'laﬁ]. G http://tulip.bu.ac.th/~narathip.a/smsmkt.htm
(18 UNIIAY 2552).

o o a 9 o @ 4 é

ng AvsUoisdu uwa. 2550. “Tulsunsulumsuimsgnaduiug.” [szuveouTan].
http://smeorder.truecorp.co.th:8080/index.php?module=products&name=
business3# (18 YUIAN 2552).

A o v @ oA ' ) v u A v o A a 1

mihmsinasesdaniadolvii. 2550, YoyadanIasaalvial Used ) w.a.2550. 3ol :
ATLNINNNIA N,

A 3 3 a o

Tnia udenda ADUYIIATU VN, 2550. “Corporate SMS.” [szvveeula].
http://www.dtac.co.th/business/th/large corporate sms_inner.htm
(18 WUIAN 2552).

Yo L4 [ = a9 A o

gaamsooulail. 2551. “Syuraduesn Tsansdigus Inaganu SMS voz.” [szuup0wW Ta].
UHAINN http://www.manager.co.th/Telecom/ViewNews.aspx?
NewsID=9510 (20 ¥N31AN 2552).

- QU a a2 Y a = ] a 2 = 1

Wy duaiseni. 2543, wgAnssuguilana. woalny : wriInedesealn.

ASUENIA (NBITTTU. 2548. “Permission Marketing.” [5vUv00U lav].
http://www.marketeer.co.th/inside_detail.php?inside_id=3674

Y] 4

(4 NUANUT 2552).

aa 1 do v
AT HWIYIAUT. 2549. ﬂ]iﬂﬂﬂTﬁ‘ﬁ@\WﬂQﬂTﬁﬂﬁ]ﬂ. NIUNNA : LA,



67

#3530 a3 Send uazaaiz. 2541, MavSmsmsnaagalnal. ngunng : Ssziduuas lanind

duinannulewenazngnan. 2551, anuamwamauazilvnsaunalasung 4
1 2550. ngamna: dniniannuleueuazngnan.

93%T WAL, 2546, MINANANMINTA. (H891113 : The Knowledge Center.

94019 Unenily. 2550. mﬂm‘ytmuaxﬂaqwﬁmsdam?umimw. NIUNNA : LFINT

ueanud ouTW§ o3 uue. 2551. “Bulk SMS.” [szuvesula].
http://www.smartsolutions.ais.co.th/Solution.aspx?pid=BulkSMS&Solution
Type=Enterprise (18 Hu1ny 2552)

oA ou 15 o5 aa uus. fhemsnain.2549. steanusnauglyau. iudeya
AU ADT]. 1F04T1al: toanud ou TS o id uua.

Aungst, Stan G. and Wilson, David T. 2005. “A primer for navigating the shoals of applying
wireless technology to marketing problems.” Journal of Business & Industrial
Marketing. 20, 2: 59-69.

Bamba, Fatim and Barnes, Stuart J. 2007. “SMS advertising, permission and the consumer:

a study.” Business Process Management Journal. 13, 6: 815-829.

Cox, Barbara G. and Koelzer, William. 2003. Internet Marketing. Upper Saddle River, NJ:
Prentice-Hall.

Haghirian, P. and Madlberger M.. 2005. “Consumer Attitude toward Advertising via
Mobile Devices - An Empirical Investigation among Austrian Users”.

[Online]. Available  http://aisel.aisnet.org/cgi/viewcontent.cgi?article=1038&
context=ecis2005. (21 July 2009).

Hair, J.F., Anderson, R.E., Tatham, R.L. and Black, W.C. (1998). Multivariate Data
Analysis, 5th ed. Englewood Cliffs, NJ : Prentice-Hall.

He, Dehua and Lu, Yaobin. 2007. “Consumers Perceptions and Acceptances towards
Mobile Advertising: An Empirical Study in China.” Wireless
Communications, Networking and Mobile Computing, 9 : 3775 — 3778

Herman, Sonia. 2007. “SMS reference: keeping up with your clients.” [Online].

Available www.emeraldinsight.com/0264-0473.htm. (2 February 2009).

Krishnamurthy, Sandeep. 2001. “A Comprehensive Analysis of Permission Marketing.” Journal

of Computer-Mediated Communication.



68

Reid, Fraser J.M. and Reid, Donna J. 2004. “Text appeal: the psychology of SMS texting and its
implications for the design of mobile phone interfaces.” Campus-Wide Information
Systems. 21, 5: 196-200.

Tsang, Melody G., Ho Shu-chun and Liang Ting-Peng. 2004. “Consumer Attitudes
Toward Mobile Advertising: An Empirical Study.” International Journal of

Electronic Commerce. 8, 3: 65-78



