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Abstract

The results of the study on attitude of consumers toward Instant mango tea
powder product in Mueang Chiang Mai District indicated that the majority of respondents were
female whose ages ranged were between 31 — 40 years old. The highest education is bachelor
degree or same level. The profession was office worker with private company and mostly has
earned more than 20,000 baht per month.

The majority of respondents preferred bottled tea (38.4%). The drinking
frequency was 4 — 5 times per week (36.8%) with the drinking purpose of healthy drink (40.8%)
while the purchasing place was shops or convenience stores (54.4%). Mostly of the respondents
were not familiar with Instant mango tea product (96.8%).

The consumer attitude toward instant mango tea powder in the cognitive
components showed that respondents has correct understanding in the most understanding level

(80.0% - 100.0%). The sentences were saying that Instant mango tea is the product that made

from tea and riped mango juice fused together, The product was sprayed dry in powder form and
made easy to drink, The advantages from this product came from antioxidant in green tea and

enzyme papein in riped mango which helped digestive system. The opinions of affective



components showed that the respondents highly agreed that Instant mango tea is the product that
made from tea and riped mango juice fused together which sprayed dry in powder form and made
easy to drink, also easy to take with consumers.

The sensory test of consumers toward Instant mango tea product showed that the
overall liking, color and mango taste were ranked at like very much. Mango aroma and tea taste
were ranked at like. Tea aroma was ranked at neither like nor dislike. The majority of
respondents have accepted the product and tended to buy Instant mango tea powder product.

The investigation on the tended behavior to buy Instant mango tea powder product suggested that
the reason to choose product was for health (50.9%) and preferred to drink 4 — 5 times per week
(36.6%) with drinking size was 151 —200 ml. (79.5%) and the packaging should be paper sachet
(50.9%). The reasonable price was 15 baht per sachet (82.1%) compared to instant tea in the

market. The preferred purchasing venue was supermarket (35.7%).



