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ABSTRACT 
 
 
 The objective of this independent study was to examine the attitude of 

consumers in Mueang Chiang Mai District towards germinated brown rice. Four 

hundred questionnaires were distributed to collect data from a sample group of 

population residing in Mueang Chiang Mai District. The results indicated that the 

majority of respondents were female (66 percents) whose ages ranged between 21-30 

years old (71.5 percents) with bachelor degree education (68.5 percents). The main 

profession was office worker in private company (36.5 percents) with average 

incomes of equal to or lesser than 10,000 Baht (51.5 percents). Sixty-two point five 

percents of respondents used to consume brown rice while 35.2 percents consumed 

the rice occasionally. This was compared to 60.2 percents of them who consumed 

Jasmine brown rice. The reason of consumption based on nutritious property of brown 

rice was 92.8 percents. The brown rice was purchased when the rice supply of each 

respondent was nearly depleted (61.2 percents). Furthermore, the majority of 

respondents (64.5 percents) recognized the germinated brown rice. Sixty-five point 

nine percents of the respondents acknowledged of having seen germinated brown rice 



  

via televised media (65.9 percents) such as news, food menu programs, and 

advertisement. However, 77.3 percents of respondents have never consumed 

germinated brown rice. 

 On the knowledge and understanding aspects of the respondents, those who 

have had or known germinated brown rice possessed better knowledge and 

understanding regarding the subject than those who have not. However the level of 

knowledge and understanding was ranked at moderate level between 42.82 to 53.36 

percents. 

 The investigation on the perception of respondents towards germinated brown 

rice revealed the agreement on every issue in the questionnaires. The issues with the 

first three highest average marks were arranged in the following descending order; (1) 

the package in use must be able to preserve the quality of germinated brown rice in 

the pristine condition (4.18° 0.74), (2) the manufacturer should increase the 

promotional campaign on the beneficial aspects of consuming the germinated brown 

rice (4.16° 0.70), and (3) the high nutritional level of germinated brown rice 

(4.15° 0.64). 

 The behavioral trend of consumers in the future indicated that most 

respondents would like to consume germinated brown rice during breakfast only (34.7 

percents) while the preference of having the rice at every meal was only 31.0 

percents. The consumption frequency on the occasional basis was 45.5 percents. The 

preferred purchasing venues were hypermarkets at 39.5 percents. The reasonable price 

of the product should not be higher than 40 Baht/kilogram (61.5 percents). The most 

influential medium on purchasing decision was television (84.0 percents) while 63.0 

percents of the consumers were influenced by themselves to purchase germinated 

brown rice. 

 Finally, 73.2 percents of the respondents would like to consume germinated 

brown rice in the future and 95.8 percents of this group was confident of the benefits 

that would be gained from consuming germinated brown rice. 


