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(Service 

Marketing Mixed) (2541) 

(Product)

 (Utility)  (Value) 

(Price)

(Value)  (Price) 

(Place)
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(Promotion)

(Personal Selling) (No 

personal Selling)

(Integrated Marketing Communication) 

(People)  (Selection)  (Training) 

(Motivation)

(Goodwill)

(Physical evidence) 

(Total Quality Management) 

(Process) 

 (Customer satisfaction) 

(2546) 



7

-

-
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(Planning) 

 (Organization)  (Leading)  (Controlling) 

-

-

-
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(Preforma statement) 

 (Sensitivity analysis) 

-  (Net Present Value  NPV) 
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     n = 

     k = (Discount rate) 

     t =  1,2,3……..n 

-  (Internal Rate of Return  IRR) 
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t

t CF-
IRR)(1
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  IRR =  (Internal Rate of 

Return)

    CF0 =

    CFt =  t 

     n = 

     t =  1, 2, 3……..n 

- (Payback Period  PB) 

-  (Discounted Payback Period  DPB) 

 ( ,2548)

-  (Sensitivity Analysis) 

 ( ,2539)

(2546) 

.  2545-2548  7.2 

 4 

 85 

(2545) 
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(2545)

(2549)  

 40,096,500.00  10  10 

 8  (NPV)  21,461,696 

 (IRR)  19.24  (Payback Period) 

 6  6 


