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ABSTRACT 

 
 This independent study aimed to compare the marketing image of franchise 

bookstore to non-franchise bookstore in the opinions of consumers in Amphoe Mueang Nakhon 

Pathom.  Data collection was obtained from questionnaires distributed to 200 specific samples 

who used to take services from at least one bookstore. Statistics applied to this study were 

determined to frequencies, percentages, means, and standard deviations. Hereafter were shown 

the summary of research results. 

 The findings of this study shown that most respondents were female students in the 

ages between 19-30 years old with high school/vocational certificate/high vocational certificate 

level of education and with less than 5,000 baht of average monthly income. The objective of 

going to bookstores was referred to buying books to read. They usually selected books mostly in 

Magazine category by themselves and spent less than 500 baht/month. They generally went to 

bookstore on Saturday and Sunday during 16.00-18.00 hrs once in a week. 

 Based upon the comparative result of marketing images, it was pointed out that the 

service process factor of both franchise and non-franchise bookstores that registered in a form of 

company limited got better image  than other factors; meanwhile the physical evidence factor of 

those bookstores that registered in a form of public company limited got better  image than other 

factors. 



  

 According to the consideration on images of sub-marketing mix factors of each type 

of bookstores, it was found that for the franchise bookstores the highest score of sub-factor found 

for each of 7 marketing mix factors were presented as follows: having a large number of book 

published by various publishing houses, having clear price tag on each book, displaying some 

recommended and best selling books, providing free wrapping services;  book wrapping and gift 

wrapping, allowing consumers to read books before buying, having staff who treated consumers 

with warm relation, and having a well-known store brand.  

 For the non-franchise bookstores that registered in a form of public company 

limited, the respondents marked that the highest score of sub-factor for each of 7 marketing mix 

factors were shown hereafter: having updated and new released books, allowing consumers to pay 

by credit cards as well as having clear price tag on each book, having good arrangement of books 

in according to its category which eased to find, having clear sign to be seen, allowing consumers 

to read books before buying, having qualified staffs who could offer proper advises and solutions 

as required by consumers,  and having a well-known store brand. 

 For the non-franchise bookstores that registered in a form of company limited, the 

respondents mentioned that the highest score of sub-factor for each of 7 marketing mix factors 

were shown as follows: having books with perfect conditions, having clear price tag on each 

book, allowing consumers to read books before buying, having staff who treated consumers with 

warm relation, and having a well-known store brand.  
 


