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 “Kapferer’s brand identity prism” 

 (Core brand identity)  3  (Physique), 
 (Personality), 

 (Reflection) 
 3 

 3 
 (Physique)  (Personality) 

 (Reflection) 
 2 
 3 
 4 
 5 
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 3.57 

147  36.75  102  25.50 
 74  18.50  53  11.5 
 24  6.00 

 David A. Aaker 
 4.76 

4.65
 4.15  4.27 

 (Personality) 

 – 

2.09  – 
 1.93 -

 1.82 
-

 1.76 
-

 1.72  – 
 1.55 

 –  1.41 
-
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 1.31  – 
 1.28 

 – 
 1.24  – 

 1.22 
 – 

 1.21  – 
 -1.18 

 – 
 -0.94 -

 0.74 

 Stanford’s Jennifer Aaker (1997) 
 (Competence) 

 (Ruggedness) 
 (Sincerity)  (Sophistication) 

 (Excitement) 

 (Reflection) 
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 (Kapferer, 2004) 
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 (Self-Image) 


