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 (Exploratory Research) 

 (Focus group) 

 (Self-Administered Questionnaire) 

 (Descriptive Research) 

1.

3.1.  (Physique) 

 “Brand 

Identity System”  David A. Aaker (1991) 

3.2.  (Personality) 

 Stanford’s Jennifer Aaker 

(1997)

2.1. ,  (Sincerity) 
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2.2.  (Excitement) 
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2.3.  (Competence) 

, ,
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,

, ,

2.4.  (Sophistication) 

, , , ,

,

2.5.  (Ruggedness) 

, ,

,

3.3.  (Reflection) 

 Self-

concept connection (Fournier, 1994) 

 (Something in common)  5 

3.1.

3.2.

3.3.

3.4.

3.5.
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2.

 ( , 2551) 

/ ( )

1.
190 130-250 5,700 40.43% 157 

2.  280 240-320 8,400 59.57% 232 

 14,100 100% 389 

   

 (Taro Yamane, 

1973 : 125 )  0.05

n = N / (1 + Ne2)

e =  ( 0.05 ) 

N = 

n = 

 = 14,100 / [1 + 14,100(0.05)2]

= 388.9655  

= 389 

 400 
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1.
1.1  (Primary Data) 

 (Focus group) 

 (Descriptive Research) 

1.2  (Secondary Data) 

2.

2.1  (Qualities) 

 (Focus Group) 

-

-

-

2.2

2.2.1  (Focus group) 

 (Focus group)  3 

-  1  1  2552 (

)  7  3  4 

 6  1 

 4  3  4  7 

4  3  4  6  5 

1   5  6  4 
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 5  4  3  2 

 2 

-  2  5  2552 (

)  6  1  5  1 

 1  4  2  3 

 1 

 6  6  4 

 1  5  6  1  2  2 

 1  1 

 3  3  2 

 2  2  3 

-  3  5  2552 ( )

 4  4  4  4 

 4  “ ” 2  4 

4  3  3  4  2 

 2  1  1 

 4  1  4  3 

 1  2  1  1  2 

  (

)

2.2.2  10 
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2.2.3

3.3  3 

 1   

 2   

 3

3.
 1

 (Frequency)  (Percentage)  (Mean) 

 2

 (Rating Scale) 

       5 

        4 

        3 

       2 

      1 

 ( , 2530: 85) 

   
4.50 - 5.00  

3.50 - 4.49  

2.50 - 3.49  

1.50 - 2.49  

1.00 - 1.49  
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 (Symmetry 

scale)

       3 

        2 

        1 

         0 

      -1 

       -2 

      -3 

1.

2.

1.

1.1

1.2

1.3  (Focus group) 

 (Focus group) 

1.4  (Focus group) 

1.5
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