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ABSTRACT

This independent study aims to investigate consumers’ perception of Royal Project 

brand image in three perspectives; physique, personality, and reflection. The study had begun 

with conducting three groups of focus group.  Then, results from this initial research are used in 

questionnaire design process.  Quantitative data from 400 Royal project consumers in Chiang Mai 

were collected by using the questionnaire. Descriptive statistics; frequency, percentage, and 

mean; are used throughout data analysis. 

According to the study, in physique perspective of the brand image, the respondents 

mostly agreed with Royal Project brand recoding to “The King” , “The project belongs to The 

King”, and “Doi Khum” respectively.  In personality perspective of the brand image, the result 

presented consumers mainly perceive Royal Project brand personality as “confident about safely”, 

“high class” and “professional” correspondingly. For reflection of brand, respondents agree with 

these statements in order; “The Royal Project brand and I have similar characteristic”, “The Royal 

Project brand and I have similar image”, and “The Royal Project brand is a part of me”. 


