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ABSTRACT

This independent study aimed to examine the level  of    sales  employee  satisfaction 

towards  motivation factors  in working within  alcohol beverage industries in Chiang Mai 

Province. This study was conducted based on population consisted of 320 salespersons; sales van 

and product coordinators (PC) from 8 alcohol industrial companies in Chiang Mai. Data

collection was gathered by the questionnaires. Frequencies, percentages and means were applied

in data analysis.

The findings indicated that most respondents were single female aged between 21 –

 25 years, holding Bachelor’s degree and domiciling in the northern region. Most of them had

working experience less than 1 year. Their based salary was lower than 10,000 baht while the

total incomes (in which salary, commission, special reward,  perdiem,  allowances for car rent and

fuel, and etc. were included) were lower than 20,000 baht. Type of business that they worked was

identified to restaurant. 

This study was conducted under the theory of the motivation factors, called the Two 

Factors Theory of Frederick Herzberg. Hereafter were shown the Motivational Factors or 

Motivation to be used in this study: Achievement, Recognition, Advancement, Work-itself, and 
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Possibility in getting promoted, and Responsibility. The results of this study showed that this 

group of sale employees satisfied with Achievement factor due to the high rank found from its 

importance level and level of employee satisfaction towards it.

In Hygiene factors, in which policy, chain of command, interpersonal relations with

supervisors, interpersonal relations with peers, wage and fridge benefit, working security,

personal life, working conditions and position were included, the respondents ranked the highest

level of importance to almost all factors, except for the wage and fridge benefit factor which was

ranked in moderate level of importance.

In summary, both Motivation factors and Hygiene factors could highly affect

motivation of sales employees in working at the alcoholic beverage industries in high level.

Furthermore, it could be assumed that the beverage industrial companies could successfully

motivate their employees to work since the sales employees ranked the importance and

satisfaction towards the following factors at high level: Achievement, Recognition, Work itself 

and Personal life, Administrative Policy, Interpersonal relations with peers and supervisors, 

working conditions, working security, and authority.
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