
 3

(Benefit)

 3  (Functional Benefit) 

 (Symbolic Benefit)  (Experiential 

Benefit)  (Functional Benefit) 

 (Symbolic Benefit) 

 (Brand Symbolic) 

(David A. Aaker, 1996: 74-75) 

(Experiential Benefit)  (Brand 

Experience) 

 ( , 2551) 

14  (

, 2552) 
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(Convenience Sampling) 

14

 95%  5% (

, 2535)

n = P (1 – P) z²   

           d²      

  = .50 (1-.50) 1.96²      =  384 

                               .05² 

 384 

 392 

 1

( )
1    28 

2    28 

3     28 

4  28 

5  28 

6  28 

7  28 

8     28 

9    28 

10  28 

11  ( ) 28 

12    28 

13    28 

14  28 

 392
 : , 2552 : 
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1)  (Primary Data) 

 392 

2)  (Secondary Data) 

 2

 1

 2

1)  (Functional Benefit)



27

2)  (Symbolic Benefit)

 (Brand Symbolic) (Vytautas Janosnis and Regina 

Virvilaité, 2007) 

1)  (Cheerful) ------------------  (Sad) 

2)  (Modern) -----------  (Old fashion) 

3)  (Male)------

    (Female)        

4)  (Active)-------------  (Passive) 

5)  (Youthful)--------  (Mature) 

6) ------

Emotional) (Rational)

7)   (Saving)-------  (Spending) 

8)  (Popular)------------------  (Unpopular) 

9)  (Relaxed)-----------------  (Tense) 

10)  (Impulsive)----  (Careful) 

11)  (Citizen)--

        (Countryman)

12) ----------------  (Liberal) 

(Conservative)

13)  (Formal)-----------  (Informal) 

14)  (Soft)--------------  (Rough) 

3) (Experiential Benefit) 

 (Brand Experience) (Albert Mehrabian and James 

Russell, 1974)

3.1)   (Pleasure) 

3.1.1)  (Happy)----------------  (Unhappy)

3.1.2)  (Pleased)---------------------  (Annoyed) 
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3.1.3)  (Satisfied)--------------------  (Unsatisfied) 

3.1.4)  (Contented)-----------  (Melancholic) 

3.1.5)  (Hopeful)--------  (Despairing) 

3.1.6)  (Relaxed )--------------------  (Bored) 

3.2)   (Arousal)

3.2.1)  (Stimulated)------  (Relaxed) 

3.2.2)  (Excited)----------------  (Calm) 

3.2.3) (Frenzied)-----------  (Sluggish) 

3.2.4)  (Jittery)--------------------  (Dull) 

 3.2.5)  (Wide awake) ------------  (Sleepy) 

 3.2.6)  (Aroused)------------  (Unaroused) 

3.3)  (Dominance) 

3.3.1) --------

 (Controlling)               (Controlled)

   3.3.2) (Influential)----  (Influenced)

 3.3.3) ---  (Cared for) 

              (In control)

3.3.4) ----------- (Awed)

           (Important)

3.3.5) -------- (Submissive)

          (Dominant)       

3.3.6) (Autonomous)------  (Guided) 

 (Functional Benefit) 

 (Rating Scale)  

 Likert 7  ( , 2550) 
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                    7 

        6 

                    5 

                   4 

        3 

                    2 

                     1 

 ( ,

2550)

 0.00    -    1.50                      

                 1.51   -    2.50                         

                 2.51   -    3.50                            

            3.51   -    4.50                       

              4.51   -    5.50                     

                 5.51   -    6.50                         

                 6.51   -    7.00                      

 (Symbolic Benefit)  

  (Semantic Differential Scale) 

 Osgood ( , 2548) 

 7 2

 – 

(Experiential Benefit)  (Semantic 
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Differential Scale)  Osgood ( , 2548) 

 7 

 2  – 

                    7 

        6 

                    5 

                   4 

        3 

                    2 

                     1 

 ( ,

2550)

   
 0.00  -  1.50           

1.51  -   2.50     

2.51  -  3.50           

3.51  -  4.50          

              4.51  -   5.50    
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5.51  -   6.50            

6.51  -  7.00        

1.

  2. 

 6 

. .2552 . .2552


