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ABSTRACT

  The objective of this independent study was to study factors affecting decision of 

companies in the Northern Industrial Estate in selecting import trading firms.  Questionnaire was 

used to collect data from import department (overseas procurement department) or from 

executives who were decision makers from 65 factories in the industrial estate, using one copy of 

questionnaire per factory.  The data was analyzed by descriptive statistics namely frequency, 

percentage and mean.

            The study showed that most respondents were females aged between 30-39 years 

and they worked in import departments with 4-6 years of work period.  Their companies were 

from the electronic industrial sector and were owned by foreigners in the export and import 

industry mainly from Japan.   People who were in charge of decision making were in buying 

department.

            For product, the sub - factors relating to decision making were, the quality of 

product to be distributed, 100% genuine imported parts or products, and variety of product. 

    For price, the sub-factors relating to decision making were lower price than other 

importers, discount with bulk buying, and price confirmation period.

For place, the sub-factors relating decision making were prompt delivery with 

product in good condition, fast delivery and according to the order, and convenient ordering. 

           For marketing, the sub-factors relating to decision making were public relations such 



as trade show, advertisements in industrial magazines such as Yellow Guide and Industrial Guide, 

and sales promotions campaigns such as discount and gift. 

For environmental conditions, the sub-factors relating to decision making were 

current national economic situation, current international economic situation, and information 

about technological development. 

For organization, the sub-factors relating to decision making were objectives of 

selecting import trading firms, structure of procurement/import department, and demand for 

foreign manufactured merchandise. 

           For personnel, the sub-factors relating to decision making were opinion of 

production engineers, opinion of maintenance unit, and opinion of buying department. 

For personal information, the sub-factors relating to decision making were 

respondents’ work experience and skills/knowledge from their field of profession.

           

           


