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ABSTRACT

This research studied customer satisfaction towards after-sales service of Baan

Chonlada housing project in Land & House Park, Chiang Mai. The data was collected from 193

customers who bought and lived in Baan Cholada project. The data was analyzed using

descriptive statistics namely frequency, percentage and mean.

 The data showed that most customers were female, 41-50 years old, married, with

Bachelor’s degree. They were in business or entrepreneurs with an average income of 60,001-

80,000 baht per month. They had been living in Chonlada project for 3-4 years. Their house did

not have insurance.

 The customers were satisfied with service factors at the high level. The first 20

highest ranked sub-factors were from product and service factor. The first 3 highest ranked sub-

factors were first security camera at the entrance and the exit. Second was availability of water

system.  Third were the appropriateness of public lighting time, reliability of public lighting time

such as the light was turned on according to the schedule, and security concerning visitors to the

project such as car permit sticker and visitor card.

The sub-factors that the customers were satisfied with at the low level were

information about establishing of housing project committee, and convenience in distributing 

information about establishing of housing project committee.
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