
 3 

 3 

 3 The AIOs Framework (Kotler, 1997) 

 (Activities)  (Interests)  (Opinions) 

 (Work) 

 (Hobbies) 

 (Social Event) 

 (Vacation) 

 (Entertainment) 

 (Club Membership) 

(Community)

 (Shopping) 

 (Sports) 

 (Family) 

 (Home) 

 (Job) 

(Community)

 (Recreation) 

 (Fashion) 

 (Food) 

 (Media) 

 (Achievement) 

 (Themselves) 

 (Social Issues) 

 (Politics) 

 (Business) 

 (Economics) 

 (Education) 

 (Product) 

 (Future) 

 (Culture) 

 3 
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1.  (Activities)  9 

1.1  (Work)  4  1-4              

 4 

 4  (Work) 

1 ,

2 ,

3

4

1.2  (Hobbies)  5  5-9          

 5

 5  (Hobbies) 

5

6 ,

7

8

9
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1.3  (Social Event)  4 

10-14  6 

 6  (Social Event) 

10

11

12

13

1.4  (Vacation)  5  14-18 

 7

 7  (Vacation) 

14  (MSN) 

15 ,

16

17 , / /

18
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1.5  (Entertainment)  5    19-23 

 8 

 8  (Entertainment) 

19 ,

20

21 -

22 ,

23

1.6  (Club Membership)  3  24-

26  9 

 9  (Club Membership) 

24

25

26
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1.7  (Community)  3 

27-29  10 

 10  (Community) 

27 ,

28

29 ,

1.8  (Shopping)  4  30-33 

 11 

 11  (Shopping) 

30

31

32 :

33
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1.9  (Sports)  3    34-36  12 

 12  (Sports) 

34

35 ,

36

2.  (Interests)  9 

2.1 (Family)  3  37-39 

 13 

 13  (Family) 

37 ,

38 ,

39

2.2  (Home)  3   40-42

 14 

 14  (Home) 

40

41 ,

42

2.3  (Job)  3  43-45  15 
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 15  (Job) 

43

44

45

2.4  (Community)  3 

  46-48  16 

 16
(Community)

46

47

48

2.5  (Recreation)  3  49-

51  17 

 17  (Recreation) 

49

50

51
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2.6  (Fashion)  5  52-56 

18

 18  (Fashion) 

52

53

54  (Brand Name) 

55

56

2.7  (Food)  5  57-61    

 19 

 19  (Food) 

57

58

59

60

61
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2.8  (Media)  4  62-65  20 

 20  (Media) 

62  , ,

63 , PDA 

64

65

2.9  (Achievement)  4 

66-69  21 

 21  (Achievement) 

66

67

68

69
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3.  (Opinions)  9 

3.1  (Themselves)  4   70-73 

 22 

 22  (Themselves) 

70

71

72

73

3.2  (Social Issues)  3 

74-76  23 

 23  (Social Issues) 

74

75

76
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3.3  (Politics)  3   77-79 

 24 

 24  (Social Issues) 

77

78

79

3.4  (Business)  4   80-83 

 25 

 25  (Business) 

80

81

82

83

3.5  (Economics)  3   84-86 

 26 

 26  (Economics) 

84

85 /

86
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3.6  (Education)  4   87-90 

 27 

 27  (Education) 

87

88

89

90

3.7  (Product)  4   91-94 

 28 

 28  (Product) 

91

92

93

94
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3.8  (Future)  3   95-97 

 29 

 29  (Future) 

95

96

97

3.9  (Culture)  3   98-100 

 30 

 30  (Culture) 

98

99

100

 30 – 49  1,138,500  (

, 2550)  30 – 

49  59.32%  15 – 60  (

, 2550) 

 30 – 49 

( , 2549) 
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 95%  5% 

       n   

   N 

   E 

 N 

  30 – 49     1,138,500

                               n = 399.99 

 400 

 (Multi-Stage Sampling) 

 1  (Sampling Frame) 

 ( , 2547) 

 50  12 

1. 1

2. 2

3. 3

4. 4

N

1+ Ne2
n =

1,138,500

                  1+ (1,138,500)(0.5)2
n = 
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5. 5

6. 6

7. 7

8. 8

9. 9

10. 10

11. 11

12. 12

 2  (Purposive Sampling)

 ( )

 4  18 

1. 2

 4 

2. 3

 6 

3. 4

 5 
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4. 6

 3 

 3  (Simple Random Sampling) 

 18 

18  10 

 10 

1.  2.  

3.  4.  

5.  6.  

7.  8.  

9.  10. 

 4  (Quota Sampling) 

 40 

 5   (Accidental Sampling) 
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 (Descriptive 

Research)

1)  (Primary Data)
 30 – 49 

 400 

30 – 34  35 – 39  40 – 44  45 – 49 
 10 10 10 10 40

 10 10 10 10 40

 10 10 10 10 40

 10 10 10 10 40

 10 10 10 10 40

 10 10 10 10 40

 10 10 10 10 40

 10 10 10 10 40

 10 10 10 10 40

 10 10 10 10 40

 100 100 100 100 400

2)  (Secondary Data)



29

 (Questionnaire) 

 AIO 

 (Close – ended 

Questionnaire)  2  110 

 1 

 2   3 

 1  (Activities : A) 

 (Work)  (Hobbies)  (Social Event) 

(Vacation)  (Entertainment)  (Club Membership) 

(Community)  (Shopping)  (Sports)  36 

 2  (Interests : I) 

 (Family)  (Home)  (Job) 

(Community)  (Recreation)  (Fashion)  (Food)  (Media) 

 (Achievement)  33 

 3  (Opinions : O) 

 (Themselves)  (Social Issues) 

(Politics)  (Business)  (Economics)  (Education)  (Product) 

 (Future)  (Culture)  31 

 1) 

 2) 

1)

 ( , 2546; , 2547; ,

2547; , 2549) 
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2)

(Reliability)  (Pre test) 

 100 

 (Alpha Coefficient)  (Cronbach, 1990 : 2004) 

 (Likert Scale) 

    rtt     =
1n

n
2
t

2
i

S

S
1  (Cronbach, 1990) 

          rtt

              k   

             s2
i

             s2
x

 (Alpha)  0.7805, 0.8249, 0.8165,  0.8969 

0.70  (Cronbach, 1990 : 204) 

 400 

 (Alpha) 

 0.765, 0.803, 0.771  0.886  0.70 

 Factor Analysis  Cluster Analysis

 3 

,  5 
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 Likert Rating Scale 

  5 

   4 

  3 

   2 

  1 

 4.21-5.00 

 3.41-4.20 

 2.61-3.40 

 1.81-2.60 

 1.00-1.80 

 4.21-5.00 

 3.41-4.20 

 2.61-3.40 

 1.81-2.60 

 1.00-1.80 

 4.21-5.00 

 3.41-4.20 

 2.61-3.40 

 1.81-2.60 

 1.00-1.80 
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 (Factor Analysis) 

1.  (Factor Score) 

 -0.40  0.40 

2.  (Factor Score) 

 -0.40  0.40 

 (Factor Score)  0 

 1 

 (Cluster Analysis) 

1.  (Factor Score) 

 0.50 

2.  (Factor Score) 

 0.25  0.49 

3.  (Factor Score) 

0.25  ( )

 (Factor Score)  0 

 1 

 4 

 1  (Descriptive Statistics) 

 2  (Factor Analysis) 

 (Data reduction) 

 (Factor Score) 
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 3 

2.1  (Principle Component Analysis) 

2.2  Eigen Value  1 

 50 

2.3  Varimax  (Factor Score) 

 -0.40  0.40 

 ( , 2552) 

 3  (Cluster Analysis) 

 K-

Mean Cluster Analysis  400 

 4 

 Crosstabs 

 4 

 – . . 2552 

. . 2552 


