
 2 

 (Lifestyle) 

 (Lifestyle)  
 (Lifestyle) 

 (Lifestyle Concept) 

 1963  William Lazer 

 (Plummer, 1974) 

Hawkins, Best  Coney (2001)  (Lifestyle) 

 (Life Cycle) 



5

 1

:  Hawkins, D. I., Best, R. J. & Coney, K. A. (2001). Consumer Behavior: Building 

Marketing Strategy (8th ed). New York: McGraw Hill, p.436. 

 1 

 (Solomon, 2002) 

(Lifestyle Determination) 
(Lifestyle) 

 / 

(Impact on Behavior) 
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 (Lifestyle)  (Mental) 

 (Attitudes)  (beliefs)  (Opinions)  (Personality) 

 (Schiffman & Kanuk, 1997) 

 (Self Concept) 

 (Antonides & Raaij, 1998) 

 (Activities) 

 (Interests) 

 (Opinions) 

 “ ”

 “ ”

 (Lifestyle) 

(Psychographics)  (Quantitative) 

 (Activities Interests and Opinions : AIOs)  AIOs 
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 (Well and tigert, 1971) 

 2  AIO  (AIO Categories of lifestyle 

Studies)

 (Activities)  (Interests)  (Opinions) 

 (Work) 

 (Hobbies) 

 (Social Event) 

 (Vacation) 

 (Entertainment) 

 (Club Membership) 

(Community)

 (Shopping) 

 (Sports) 

 (Family) 

 (Home) 

 (Job) 

(Community)

 (Recreation) 

 (Fashion) 

 (Food) 

 (Media) 

 (Achievement) 

 (Themselves) 

 (Social Issues) 

 (Politics) 

 (Business) 

 (Economics) 

 (Education) 

 (Product) 

 (Future) 

 (Culture) 

 :  Plummer, J.T.(1974) cited in Gunter, B.&Furnham. A. (1992). Consumer Profiles; 

An introduction to psychographic, (London : Routledge, Chaapman and Hall), p.66. 

 2 

 (Likert Scales)  1 ( )  6 ( ) (Wells 

& Tigert, 1971) 

 (Mowen & Minor, 2001)
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 (2546)

 (One-Shot descriptive study) 

 420  (Multi-Stage 

Sampling)  20 – 45 

 2,500,277  9 

 1)  2)  3)  4)  5) 

 6)  7)  8)  9) 

 3 

 2 

 (2542)

 400  Health 

Prooting Lifestyle 

 (Multi-Stage Sampling) 

 20 5,647,799
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 5  1)  2) 

 3)  4)  5) 

 2 

 (2547)

 422 

20 – 49  1,770,900 

 Plummer, 1971; Well & Tiger, 1971; Summer,1970; 

, 2546; , 2546  (Multi-Stage 

Sampling)  7  1) 

 2)  3) 

 4)  5)  6) 

 7) 

3
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 2 

 (2549)
 30-49  “  3049” 

 589  10  50 

 (Lifestyle)  (Activities) 

(Interests)  (Opinions) 

 5  1)  30%  

 2) 

3)

 4)  The Thirtyteen 

 5) 
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 (2550)
 30-49 

 400  30 – 49 

 (2546) 

 (2543) 

.  (2545) 

Convenience Sampling or Accidental Sampling 

 5  1) -

-  2)  3) -

 4)  5) 

 30-49 

 5 


