
 2 

, (2548)  (Feasibility 

Study)

    : , 2549

 2.1 
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 ( Marketing  Analysis) 

 ( , 2541) 

 (Demand) (Supply)

(Marketing  Mixed) 

4  4Ps

  1)  (Product) 

2)  (Price)

                         3)  (Place) 

4)  (Promotion) 

        4 P s 

5)  (People) 

6)  (Process) 

 (Customer Satisfaction) 
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7)  (Physical Evidence and 

Presentation)  (Total Quality Management) 

 (Technical  Analysis) 

  ( , 2550: 11)  

 (Management  Analysis) 

         ( , 2548) 

(Financial Analysis)

                          

  1  1 

1)

2)
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   3)  (Net Present Value : NPV) 

 (Weighted Average Cost of Capital)

 = 

 = 

=

 = 

 = 

  4)  (Internal rate of return; IRR) 

 = 

 = 

 = 

   = 

  = 

  NPV  0 

 NPV  0 

 (Internal Rate of Return: IRR) 

 (IRR)  (Discount Rate, r) 

 0
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 (Sensitivity Analysis)

 (2549) 

 1) 

  2300   2) 

 14X28  8 X 

24  X 14  4  34  16.5   3) 

  4)  9,534,904 

20   14  75

 9.91%  5,085,450 

 (IRR)  5.4811% 

 9.91%  8.00% 

 (2547) 

   1)

 2800 

  2)  17  30  13.0 x 

22.8  5  53  22.04 . .  3)   



11

  4)  13,837,500 

 20  10  140 

 8.75%  13,868,414 

 (IRR)   8.78% 

 5 . .- . . 2552 


