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Abstract

This independent study aimed to explore services marketing mix factors affecting

decision of parents towards selecting private day care services in Mueang Chiang Mai District.

The data were collected from parents using the services of private day care services in Mueang

Chiang Mai District. Considering the numbers of children taken care by private day care services

registered with Social Development and Welfare of Chiang Mai Province, 44 private day care

centers were chosen and the samples gathered were totally 343 cases. The instrument used in this

research study was questionnaires and the data obtained were then analyzed by descriptive

statistical methods including frequency, percentage, and means.

The findings indicated that most parents were female, married, and worked as

personnel/employees in private companies. The average monthly income per household was in

between 10,001 and 20,000 Baht. Most parents graduated with Bachelor’s degrees and most

children taken care by the day care centers were 2 years and a half to 4 years old. Most samples 

had relation to children as parents.

The parents preferred the services of “Waree Day Care” the most, which was

located in Watket Sub-district. The criterion in choosing the day care services was the 

convenience or the closeness to their houses or offices. The service started when children were 

about 13 to 24 months. Most parents brought 1 child to the day care centers and allowed them to 

take care of their children approximately 4-8 hours a day. It was found that the parents preferred 
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to let their children to be nursed during weekdays. Prior to deciding suitable day care services, the 

parents would first observe the environment in the day care centers. The charges of the nursing 

service the parents preferred the most was between 1,001 and 2,000 Baht a month and the reason

expressed the most by the parents in having their children taken care by the day care centers was

to develop the children’s growing process.

 Services Marketing Mix Factors Affecting Decision of Parents Towards Selecting

Private Day Care Services in Mueang Chiang Mai District can be discussed in order of priorities

as follows:

People Factor was found at the most important level and the sub-factor with highestl
means was the readiness and determination in providing the service of teachers and assisting staff.

    Physical Evidence Factor was found at the very important level and the sub-factor l
with highest means was the safe fence encircling the compound.

Process Factor was found at the very important level and the sub-factors with

highest means were the record and assessment of children’s growth, behaviors, and 4 aspects of 

child development including physical, intellectual, emotional, and social aspects, which were

conducted every 6 month.

Product Factor was found at the very important level and the sub-factor with highestl
means was the learning activities provided to support child development.

Place Factor was found at the very important level and the sub-factor with highest

means was convenient location of the day care centers in terms of traveling back and forth.

Price Factor was found at the very important level and the sub-factor with highest

means was the monthly charges of day care service which were calculated appropriately

congruent with the economic situation.

Promotion Factor was found at the moderately important level and the sub-factor l
with highest means was the websites of day care centers in which key information and details

were amply provided. 
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