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1.  (Marketing Mix) 
 Philip Kotler ( . 2548: 63-83)  

 (Marketing Mix)  4 

 (Service Marketing Mix) 

 1.   (Product) 
 (Value)  

 (Intangible Product) 
 (Core Benefit) 

 (Expected Product)  (Augmented Product)
 (Potential Product) 

 2.   (Price) 
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3.  (Place) 

 4.  (Promotion) 

4.1  (Advertising) 

4.2  (Sales Promotion) 

       4.3   (Public Relations)

       4.4   (Personal Selling)

                           4.5  (Direct Marketing)  

                           4.6  (Loyalty Program) 

 5.    (People)   
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 6.   (Physical Evidence)  

7.   (Process) 

2.
    

(2550)

 (Need)  (Purchasing power)  (Purchasing behavior) 
 (Using behavior)   (Stimulus) 

 (Stimulate) 

 (Response) 
 1.  

(Inside Stimulus) 
 (Outside Stimulus) 

     -  (Marketing Stimulus) 
 (Marketing Mix) 
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     - 

 2.  

 3.  

 4.  
 5 

 1

 2

 3

 4
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 5 -
     -

 (2545)

 21 – 40 
  131  

 (2546) 

 400 
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 (2546)

  280  

 (2546)

 400 

,

 (2546)  

 400 
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 (2551)

 400 


