
2

 (2544: 100) 

(Justification)  (Soundness)

4

4

4

1.  (Marketing Analysis)

3  (Market Size)
 (Market Share)  (Market Trend)

 ( . 2542)
4
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 1.  

 2. 

 3.  

 4. 

 (2546 : 53-55) 

(Marketing mix) 

1.   (Product) 

2.   (Price) 

3.  (Place) 

4.  (Promotion) 

 (Persuade) 

 (Remind) 

 2.    (Technical Analysis)

 ( .

2542)

3.  (Management Analysis)
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 ( . 2544: 113)

 1.  
 3 

  1.1   
  1.2   
  1.3   

 2.  

  2.1  

  2.2  

  2.3  
  2.4  

 3.  

  3.1  
  3.2   
  3.3   
  3.4   
  3.5   
  3.6   
  3.7   
  3.8   
 4.   ( . 2541: 146-153) 
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  4.1   

  4.2   

 5.   

4.  (Financial Analysis)

 (
. 2542)

1.

2.

3.

4.

5.

2

 1. 
 (Payback Period or PB)

PB
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(1+ IRR)t

(1+r)t

=

2.

2.1    (Net Present Value or NPV)

 (Cost Of Capital)

NPV =                 CFt       -  I 

                                         t=1

NPV =     

  CFt =

I =     

 r =

n =

  2.2      (Internal Rate of Return or IRR)

IRR

   I =        CFt

          t=1

 CFt =

  I =     

IRR =

  n =

n

n
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 (Sensitivity Analysis)
NPV

NPV

NPV

 (  ( ) , 2544: 281)

 1 NPV base case 

 2 

 3 
2  (base case)  5  10 

 5  10 
 4 

 3 
NPV IRR  10  NPV IRR

 NPV IRR

 5  4 
 NPV / IRR

 (2537)

5,360

10,650
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15.82  12,500,000 
 (IRR) 48.99%  (PB) 2 1 4

 (ARR) 58.03%

12%

 (2544) 
:

 5-7%

15,000,000 (PB) 5  6  24 (ARR)

24.70%  (IRR) 27.58%  15%

 (2547) 

 1  8
 (B/C Ratio)  1.32  50%

 39.96 DRC Ratio  0.99 

 (2549) 

 4  23
 9.97 %
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7%

(2551)

3

116 12 10,801,061

16,817,561  (IRR)
37.2433% 12%


