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ABSTRACT

The purpose of this study was to study the factors affecting construction contractors
towards purchasing decision process of reinforced concrete culvert pipe in Mueang Chiangmai
district and to study the problems of construction contractors in Mueang Chiangmai district found
from purchasing reinforced concrete culvert pipe. The conceptual and theory employed for this
study were business market, business purchasing processes, and industrial product marketing mix

The data were collected by questionnaires of 28 construction contractors from the
Chiangmai construction contractors members and their companies are located in
Mueang Chiangmai district. Seventy-eight point five seven percent of respondents were male,
42.86 percent age between 21-30 years. Most of them graduated in bachelor degree 60.71 percent
and 53.57 percent currently in the position of managing director or enterprise owner.

The results of study found that the enterprises were legally set up as limited partnership
64.29 percent and 53.57 percent the register capital of business was between 1.1 and 5 million
baht. Within 2 years, 35.71 percent each average project worth between 1,000,001 and 5,000,000
baht. The companies employed less than 20 people 60.71 percent and 67.86 percent the
purchasing decision depended on managing director or enterprise owner. From the business

purchasing process on supplier search, the reinforced concrete culvert pipe place was introduced



by occupational friends 61.54 percent and 15.38 percent available from construction journals.
The buyers almost bought concrete culvert pipes directly from concrete factories 55.00 percent,
27.50 percent from home mart and 17.50 percent from agency.

The high importance level of marketing mix factors on product, price and distribution.
And the moderate importance level on promotion.

The suggestion to concrete factory should focuses attention on problems : the poor
quality of concrete pipes, easily to break and the crack concrete pipes, the price is too expensive

and unable to delivery the product on time.



