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Abstract

The objectives of this independent study on “Media Exposure of European Tourists
Towards Free Tourist Magazines in Chiang Mai Province” were to study the media exposure and
the satisfaction of European tourists towards Free Tourist Magazines in Chiang Mai Province.
The research population was European tourists in Chiang Mai who used to expose to the free
tourist magazines in Chiang Mai. The sample consisted of 300 samples which were chosen by
convenience sampling method. This study was based on English questionnaire survey. The
descriptive statistical method was used in the data analysis and the results were presented in
tables of percentage, frequency and means.

The study showed that most respondents were female, 31-40 years old, with the
nationality of British, had a bachelor degree and were private enterprise employee. They arranged
the entire trip to Chiang Mai by themselves for the main purpose of holiday or vacation and
stayed for 5 days or more. They were interested in the cultural activities in Chiang Mai.

The study regarding media exposure towards free tourist magazines showed that most
respondents read the magazines in the place where they were available and not took as their own.
They got the magazines from restaurants, coffee shops and bars, read 2-3 times while traveling
around Chiang Mai. They read and preferred the magazine named “Citylife” the most because it

was interesting with the helpful information. The reason for exposing to magazines was to be



entertained and relaxed and the main purpose was because they needed the information to make
decision or planning the trip in Chiang Mai. The person who influenced in choosing the
magazines is themselves. They exposed to magazines when they needed the information for
making the decisions and spent 11-30 minutes by entirely read only the interesting articles,
especially local news and activities in Chiang Mai.

The study showed the satisfaction towards free tourist magazines in Chiang Mai for the
features of magazines factor that the respondents rated the highest mean of satisfaction in the
factor of easiness to afford and convenience to get.

The satisfaction towards the appearances of magazines factor, the respondents rated the
highest mean of satisfaction in the factor of beautiful and attractive illustrations.

The satisfaction towards the contents of magazine factor, the respondents rated the
highest mean of satisfaction in the factor of articles about local culture and tradition.

The satisfaction towards the benefit from contents factor, the respondents rated the

highest mean of satisfaction in the factor of being entertained and relaxed.



