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ABSTRACT

The purpose of this independent study was to study Marketing Mix Factors Affecting
Alternative Fuel Selection of Drivers in Mueang Chiang Mai District. The data were collected
from 400 samples by using questionnaires. The data were analyzed by descriptive statistics, and
expressed as frequency, percentage, arithmetic mean and standard deviation.

From this study, the respondents are mostly female, 31-40 years old with bachelor
degree. They are companies’ workers. Their incomes are not over than 10.000 baht per month.
Their cars were produced mostly during the year 2003 to 2008. The objective of using a car is for
driving to work. The average using distance a day is 11-30 kilometers. Moreover, the frequency
for refilling gas is 4-5 times a month with 301-500 baht per time by cash.

The results of this study found that the respondents signified high importance to the
marketing mix factors of product, price, and place and medium importance to the marketing
promotion

The most respondents agree to use the future alternative fuel solutions such as they agree

that government officials should stimulate people to use alternative energy variously more than



the amount we are having now. The government and the concerns should find out the solutions of
the alternative energy price urgently. Increasing the gas stations for alternative fuel should be
enough to the needs. The public relations of alternative energy by the fuel producers should be

provided to people in order to help them to face the fuel high price crisis.



