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ABSTRACT

The purpose of this independent study was to examine the attitudes of customers
and employees at Kasikornbank headquarters towards KBANK e-Girls contest. The sample used
in this study included customers and employees at Kasikorn Bank’s headquarters. Data were
collected from 200 customers at the Kasikornbank headquarters, and 200 employees at the
Kasikorn Bank headquarters. Descriptive statistics were used to analyze the data which consisted
of frequencies, percentages, and means. The study could be summarized as follows.

The resulting attitudes of customers at the Kasikorn Bank headquarters

This study had equally divided the respondents into male and female. The results
found that most of the respondents were within the age range of 26 — 35. Most held a bachelor’s
degree, single, and employed by a private firm. Most had an average monthly income of 10,001 —
20,000 baht, and had been using Kasikorn Bank’s services for more than 10 years. Most of the
respondents were acknowledged of KBANK e-Girls from the bank’s media, but had never seen
the KBANK e-Girls in person.

Regarding to the cognitive factors, it was found that the respondents had the
greatest understanding about the judging criterion in selecting the contestants of KBANK e-Girls
contest. Also, there were some respondents that lacked acknowledgement about the KBANK e-
Girls contest in term of the initiation of the first KBANK e-Girls contest.

For the affect components of the KBANK e-Girls contest, the respondents agreed
that the KBANK e-Girls contest was implemented to publicize the bank. Also, they agreed that
the contestants should not only be comprised of physical attributes, but should also possess

intelligence, sagacity, and ingenuity. Most of the respondents were indecisive about whether the



contestants of the KBANK e-Girls who graduated abroad had a greater chance of being selected
than those who had graduated within Thailand.

In terms of the behavioral component, the results found that most of the respondents
considered in recommending their acquaintances to participate in the KBANK e-Girls contest for
the opportunity of showing their talents and for grand rewards. Nevertheless, most of the
respondents had never recommended anyone yet to participate in the KBANK e-Girls contest
because it had no affect on choosing the bank’s services. The respondents did not want to
participate in presenting the criterions and conditions for judging KBANK e-Girls, and did not
want to involve in voting or scoring the contestants. In addition, they did not want to attend the
final consideration round, but would like the KBANK e-Girls to help the bank in introducing new
products and services for greater clarification.

The resulting attitudes of employees at the Kasikorn Bank headquarters

This study equally divided the respondents into male and female. The results
found that most of the respondents were within the age range of 26 — 35, single, and held a
bachelor’s degree. Most were currently employed and had been working for more than 5 years;
with an average monthly income of 20,001 — 30,000 baht.

Regarding to the cognitive factors, the respondents had the greatest understanding
about the judging criterion in selecting the contestants of the KBANK e-Girls contest.
Furthermore, there were some respondents that lacked acknowledgement about the KBANK e-
Girls contest in term of the initiation of the first KBANK e-Girls contest.

For the affect components of the KBANK e-Girls contest, the respondents agreed
that the contestants should not only be comprised of physical attributes, but should also possess
intelligence, sagacity, and ingenuity. The selected contestants who became KBANK e-Girls
should also behave in an appropriate feminine conduct. Most of the respondents were
indecisive about whether the contestants of the KBANK e-Girls who graduated abroad had a
greater chance of being selected than those who had graduated within Thailand.

In terms of the behavioral components, the results found that most of the
respondents considered in recommending their acquaintances to participate in the KBANK e-
Girls contest for the opportunity of showing their talents and for grand rewards. The respondents
did not want to participate in presenting the criterions and conditions for judging KBANK e-
Girls, but however, wished to be involved in voting or scoring the contestants. In addition, they
did not want to attend the final consideration round, or to execute bank policies. When requiring
the KBANK e-Girls to be involved in company events, they would like the KBANK e-Girls to
help and support work tasks.



