
 3 

 (Product)  (Price)  (Place) 
 (Promotion) 

 7,133  ( , 2550) 

 240 
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 (Nonprobability Sampling) 
 (Quota Sampling) (     , 2549) 

 2 

 1  ( )
 ( )  ( )

 3-1 

 120 
 120 

 ( )                40
 ( )        40

 ( )      40
 240 

 (Primary Data) 

 240 
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 (Secondary Data) 
(Documentary Research) 

 (Questionnaire) 
 2 

1   
 2

(Descriptive Statistics)  (Frequency)  (Percentage)
 (Rating 

Scale)  (Likert’s Scale) ( , 2535)  5 

  5 
     4 

     3 
  2 
  1 

 4.50-5.00  
 3.50-4.49  
 2.50-3.49  
 1.50-2.49  
 1.00-1.49  
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 –  2551 
 28  2551  15  2551 

( ) ( )
( )


