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ABSTRACT

The purpose of this independent study was to explore entrepreneur attitudes towards 

social security fund payments via bank in Amphoe Mueang, Chiang Mai. The study used 

questionnaires as the main tool in collecting data from a population of 240 people. The sample 

chosen consisted of only entrepreneurs or those who had been authorized from the organization, 

whom had the authority in deciding the method of social security fund payments. Samples were 

randomly selected by quota, which separated into 120 samples which used the services of the 

Department of Public Welfare; and 120 banks that participated in the project, including Krung 

Thai Bank Public Company Limited, Bank of Ayudhya Public Company Limited, and Siam City 

Bank Public Company Limited. The data collected was used to evaluate frequencies, percentages, 

and averages.

The result of the study found that most of the respondents were females within the 

age range of 31 – 40 years. Most held a bachelor’s degree and owned a business, mostly in the 

form of a small company limited with less than 10 employees and had been involved with the 

social security funding system for at least 5 years.

When considering the cognitive component about social security fund payments via 

banks, most of the respondents had the correct understanding that payments of social security 



funds through banks would instantly provide evidence of payment, similar to social security fund 

payments via the Department of Public Welfare. The next mostly understood concept was that 

payments of social security funds could be made through 3 banks (Krung Thai Bank PCL, Siam 

City PCL, and Bank of Ayudhya PCL), at every branch nationwide, and understood that the 

payments of social security funds via banks did not charge transaction fees every time services 

were used.

In the affect component, the respondents had agreed on the factors of distribution 

channels, pricing factors, and the factors dealing with the product/service, but felt indifferent 

about the marketing factors. They agreed with all the sub-factors, except for the marketing 

promotion sub-factors; which the respondents felt indifferent about the bank employees, and felt 

that the various advertising media of the banks gave sufficient and clear information about 

making payments for social security funds via banks.

Concerning to the behavior component and its tendencies in making payments of 

social security funds via banks, it was found that most of the respondents had received news and 

information about social security fund payments via banks from officers at the Department of 

Public Welfare. Nevertheless, those who had used these services mostly preferred to use the 

services via the Bank of Ayudhya PCL because its location was nearby their offices. Most of the 

respondents also presumed that they would introduce these services to others, and believed that 

they would continue to use its services in the future. This was due to convenience, rapidness, and 

its location near the office; therefore allowing the capability of reserving energy and expenses. 

The study found that some respondents were still not sure if they would continue to use the 

bank’s service in the future because they were obliged to go to the city hall every month anyways. 

Also, those who had said that they would certainly not use the bank’s service in the future was 

because the services at the Department of Public Welfare were satisfying and convenient.


