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ABSTRACT

This independent study aims at studying operational employees’ engagement towards Oil
Business Group at the Headqﬁarter of PTT Public Company Limited. The total number of
operational emplbyees working at Oil Business Group, PTT Public Company Limited
Headquarter was 425 persons. The sample population was selected by convenient sampling with
regards to the proportion of each operational section. The population of the study consisted of 202
operational employees. The data was collecied from a self-administrative questionnaire and was
then analyzed using descriptive statistics namely frequency, percentage, means, T-test, ANOVA,
and regression.

The results of study show that most of the qﬁestionnaire respondents were male, between
32 ~ 38 and 39-45 years old, with the highest education of above Bachelor’s degree, and with
more than 20 years of working period, with Oil Retail Marketing section. Their salary was over
60,001 baht. The operational employees’ engagement towards PTT Public Company Limited
was at the “engaged” level. The 4 factors that influenced employee engagement namely
organization, work environment, human resource development, and leaders;hip were ranked at the
high level. The element that significantly correlated with employee engagement was human
resource development and was ranked at the level of less than 0.05. In terms of demographic

factors, position and salary correlated significantly with employce engagement to the organization




while sex, age, educational background and working period did not correlate significantly with

employee engagement to the organization.



