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ABSTRACT

The purpose of this independent study was to study the service marketing mix factors
affecting Chiang Mai University undergraduate students selection of room in apartment rentals.

The data was collected by using questionnaires. The subjects were 200 Chiang Mai
University undergraduate students who rented the room in the condominiums around Chiang Mai
University. The results were as follows:

The study found that the service marketing mix factors affecting students selection of
apartment rentals consisted of people, process, place, physical evidence, product and price were at
high level, respectively. The factors affecting in a moderate level was promotion.

The first 3 sub-categories which were the highest average of each service marketing mix
factors were as follows:

For people factors, service-mind of security guard, the faithfulness of staffs or
apartments’ owner and the residences did not make trouble to other residents were at high level.

For process factors, facilitating in parking, giving good adviced, showing the room in the
apartments before making decision, and quickly serving when facilities in the room broken were

at high level.



For place factors, locating near university (Chiang Mai University) was the highest level.
Convenient transportation and locating close to market or department store were at high level.

For physical evidence factors, suitable surrounding areas of the apartments for residence,
cleanness of surrounding areas and in the office as well as good atmosphere around the
apartments and in the room were at high level.

For product factors, spacious room and providing lift and also necessary furniture such as
bed, closet, table and chair were at high level.

For price factors, rental fee, water fee, electricity fee and assurance fee were at high level.

For promotion factors, good reputation was at high level, while giving and adviced by
officer and showing sign or poster of condominium were at moderate level.

The three problems were at the highest average level were insufficient of car parking area,

inconvenient transportation and old sanitary ware.



