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ABSTRACT

The objective of this study was to study the marketing mix factors affecting on
cons-umer purchasing temperate vegetable in Mueang District, Chiang Mai Province, by using
marl-<eting mix theory.

In this study, questionnaire survey was conducted by accidental random sampling of
320 customers. Descriptive Statistics included frequency, percentage and mean.

It is found that the majority of the respondants were female, 20-30 years of age, single
and holding the bachelor’s degree. Most of them were business persons or business owners and
had the average income of 5,001-10,000 Baht per month.

Most of the respondents have the purchasing behaviors as follows: purchasing the
temperate vegetable for more than 5 years, no regular shops or markets, purchasing from the
shopas located in fresh markets, purchasing once a week and usually in the evening (4 - 6 p.m.),
purc:hasing for consumption, purchasing leafy vegetable, and less than 100 Baht per perchase. It is
fournd that the overall of marketing mix factors highly affects on the temperate vegetable
purchasing of the respondents.

The product factor highly affects on the temperate vegetable purchasing. Sub factors

are highly effect. The sub factor, the adequate amount of temperate vegetable, is the highest

effe-ct.



The price factor modurate affects on the temperate vegetable purchasing. Sub factors
that highly affect on the purchasing are as follows, the saving cost and the bargaining ,
respectively.

The place factor highly affects on the temperate vegetable purchasing. Most of the
sub factors, excluded the open hour which is the modurate effect, are high effects.

The promotion factor modurate affects on the temperate vegetable purchasing. Sub
factors are modurate effects. The sub factor, discount, is the highest effect.

The people factor highly affects on the temperate vegetable purchasing. Nearly all sub
factors are high effects, except many of produce introduction persons, the sub factor, is modurate
¢ffect. |

The process factor modurate affects on the temperate vegetable purchasing. Every sub
factor is high effect, except, delevary, is modurate effect.

The physical evidence factor highly affects on the temperate vegetable purchasing.
Nearly all sub factors are high effects. The sub factor; sufficient light in the shop, is the highest
effect.

The respondents found that the problems of the temperate vegetable purchasing are
modurate. The most serious problem of all is no change of unqualified vegetable. No price tags

and frequent contamination are lesser problems.



