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ABSTRACT

This independent study aims at investigating satisfaction of customers in Mueang
Chiang Mai district towards service marketing mix of Healthy Breakfast Restaurants. Research
samplings were 120 general customers and members of its two branches in Mueang Chiang Mai
district. Questionnaires were used to collect data. Then, all data were analyzed by descriptive
statistics, consisting of frequency, percentage and mean.

The findings presented that the majority of respondents were female, in the ages of
41-50 years old, with 51-60 kilograms of weight and with 160-171 in height, who averagely
earned monthly income of 10,000-20,000 baht and with Bachelor’s degree. Most of them were
businessmen/business owners and knew about the restaurant by the recommendation from
friends/fellows. The reason to dine at the restaurant was to have good health. They had been its
customers for less than 6 months.

The results of the study on satisfaction of customers towards service marketing mix
of Healthy Breakfast Restaurants showed that the customers ranked their satisfaction at high level
to product and price factors but at moderate level to people, process and physical evidence, place
and promotion factors.

For product factor, the customers ranked their highest satisfaction to the top-three
elements as follows: proper quantity of beverage per glass, benefits gained from ingredients eg.

important nutritions, the convenient package for take-away service and taste of beverages



For price factor, the customers ranked their highest satisfaction to the top-three
elements as follows: acceptance of credit card payment, reasonable price comparing to its quality,
and reasonable price comparing to nutrition received per glass.

For place factor, the customers ranked their highest satisfaction to the top-three
elements as follows: availability of delivery service, convenient location and convenient service
hours and availability of the restaurant website.

For promotion factor, the customers ranked their highest satisfaction to the top-three
elements as follows: health consultation service, member card acceptance an any branch
nationwide and the discount in according to the membership period.

For people factor, the customers ranked their highest satisfaction to the top-three
elements as follows: polite manners of staffs, customer attention, quick services and knowledgeable
staffs.

For process factor, the customers ranked their highest satisfaction to the top-three
elements as follows: product advice, warm welcome of staffs and order process, accuracy in
serving beverage as ordered and quick health check-up service.

For physical evidence factor, the customers ranked their highest satisfaction to the
top-three elements as follows: cleanliness of the restaurants as well as good atmospheres, visible
signs of the restaurants, the interior decorations for educating customers about nutrition gained

from beverages, and spacious and comfortable waiting area.



