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 4  (Dissatisfaction) 

 (Satisfaction) 

 (Delighted) 

 (Loyalty) 
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1.  (Product) 

 (Utility) 

  (Value) 

2.  (Price) 

 (Cost)

 (Value)  (Price) 
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3.  (Promotion) 

 (Personal Selling)

 (Non-personal Selling) 

 (Advertising),  (Sales Promotion) 

 (Publicity and Public Relation) 

4.  (Place) 

 (2546)  (Buyer’s Criteria) 

1.  (Convenience) 

2.  (Specification) 
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3.  (Life Cycle Cost) 

4.  (Delivery) 

5.  (Reputation) 

6.  (After Sales Service) 

 (Product Performance) 

7.  (Technology) 

8.  (Reciprocity) 

9.  (Product Range) 

10.  (Expertise) 
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 (Feedback) 
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. . 2546-2550 
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