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Abstract

This independent study was aimed to examine attitude of people towards blood
donation in Amphoe Mueang Chiang Mai. The researcher collected the data by distributing
questionnaires to the 400 participants, two hundreds of them were the blood donors in the
National Blood Centre branch under Chiang Mai Provincial Red Cross and the other two
hundreds were non-blood donors in a mega store.

The result was that most participants were female, single, Bachelor’s Degrees, being
students and had average monthly income between 10,001-20,000 baht

This attitudinal study found that most participants had proper knowledge and
understanding about blood donation, agreed with all components of it and tended to donate their
blood in the future. This implied that participants had good attitudes towards blood donation and
would donate their blood in the future.

Regarding the emotional and market mix components of this attitudinal study,
product element showed that both blood and non-blood donors strongly agreed with the statement
that blood donation made them proud and happy. Price elements reported that both groups of
participants strongly agreed with the statement that blood donation was most merit. About place
element, those donations oriented strongly agreed and those non-donors agreed that going to the
Nation Blood Centre branch under the Chiang Mai Provincial Red Cross was comfortable and
safe. According to promotion element, blood donors strongly agreed that donating blood every

period as recommended by the Thai Red Cross Society and receiving memorabilia pin were



creditable and honorable to them while the non-donors agreed that radio, television and printed
media contributed much to publicity of blood donation. The donation oriented strongly agreed
that the donation processes were always comfortable, quick and correct while those non-donors
agreed that the officers provided proper and warm welcome from the start to the end of the
processes. The donors strong agreed and the non-donors agreed that whilst donating their blood,
the officers there took care of them closely. Finally for the physical element, the donors strong
agreed and the non-donors agreed that attire of the health personnel was clean and proper.

Eighty per cent of these 400 participants reported that they would donate their blood
in the future, 46.87 per cent of them would donate within the next three months and at the
National Blood Centre branch under Chiang Mai Provincial Red Cross for 80.94 per cent. All of
the blood-donation oriented (200) tended to donate their blood again and would recommend
others to donate blood for 99 per cent while the non-blood donors (200) were likely to donate

their blood for 60 per cent.



