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ABSTRACT

The purpose of this independent study was to study marketing mix factors effecting the
purchasing of sport drink of consumers in Bangkapi District, Bangkok province. A questionnaire
survey was conducted with 200 respondents in Bangkapi District, Bangkok province who used to
drink one of the three sport drink brands, i.e. Sponsor, M-Sport and Gatorade. The data was
analyzed by descriptive statistics using frequency, percentage, and means.

The first finding is that most of respondents were males, 21-25 years old, single,
Bachelor’s degree holder, employees of private companies at the salary of 5,000 — 10,000 baht
per month. They drank sport drink less than once a month. Most preferable brand was Sponsor.
The main reason for drinking sport drink is to gain energy back from work. They bought the
products from convenient stores for example 7-ELEVEN, Lotus Express. In their opinion, glass is
more preferable to be a container. The TV/radio commercial has influence on choosing brand and
the respondents frequently buy the same brand of sport drink.

The marketing mix factors that effected the purchasing of sport drink were product, price
and place, and promotion respectively.

For the product factors, it was found that the respondents placed the highest level on The

Thai Food and Drug Administration guaranteed. Concerning the price factors, the study found



that the respondents gave the high level on reasonable price and product quality, and the variety
of product container size. Regarding to the place factors, the respondents ranked the most
important on convenience to purchase and product always available at store. When it comes to the
promotion factors, the respondents considered the high level on advertising on radio/TV,
sponsorship for sport activity, donation for community improvement projects and sponsorship for

high rating sport program.



