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ABSTRACT

The independent study on attitude of consumers towards Jiaogulan Herbal Tea
in Mueang Chiang Mai District had the objective of investigating consumer attitude to
Jiaogulan herbal tea in Mueang Chiang Mai District.

The results indicated that the majority of respondents were female whose ages
ranged were between 51-55 years old with bachelor degree education. The main
professions were office workers in private companies with average incomes of greater
than 20,000 Baht. The respondents had normal cholesterol level and never been
checked for triglycerides.

The majority of respondents preferred green tea herbal drinks with the
principal drinking purpose as common beverage for thirst quenching. The drinking
frequency was irregular while the purchasing place included shops or convenience

stores. The respondents generally agreed that herbal beverage must provide benefit or



be able to cure disease. They were also concerned about safety while the negative side
effects of drinking must be absence. Most of the respondents were not familiar with
Jiaogulan herb.

For the consumers who were not accustomed to Jiaogulan had never heard or
receiving information regarding to Jiaogulan herb. In fact, they had never seen tea
product made from Jiaogulan herb.

For those who were familiar with Jiaogulan herb, the majority were well
informed about its disease healing and body supplement properties. The respondents
also recognized that the herb beverage could be consumed regularly in unlimited
quantity and did not pose any adverse health effects. The common knowledge was
that Jiaogulan herbal tea could decrease cholesterol in blood stream. The majority of
this group had tried Jiaogulan herbal tea before.

The drinking reason of consumers who used to drink Jiaogulan herbal tea was
to decrease cholesterol level in blood stream. The favorite form was dried tea leaves.
The drinking frequency was irregular and the purchasing venue was health shop.

The sensory test of consumers towards Jiaogulan herbal tea was concentrated
on variety of characteristics such as color, aroma, flavor, and overall preference of
Jiaogulan herbal tea. The product acceptance of the consumers was ranked at low
level. The target group of Jiaogulan herbal tea was the consumers whose ages were
more than 36 years old with education level higher than master degree and income
level of greater than 20,000 Baht. Their cholesterol and triglyceride levels were higher
than normal.

The investigation on the buying behavior suggested that the preferred drinking
size was 100 - 250 ml at a time in the packaging form of tea powder sachet and ready
to drink bottle. The majority of respondents did not desire any flavor or aroma
additive. But for those who preferred additives, the addition of honey to Jiaogulan
herbal tea was suggested. The reasonable price of the product was 3-5 Baht/sachet.
The preferred purchasing venues were shops or convenience stores. The respondents

had tendency to purchase Jiaogulan herbal tea.



