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ABSTRACT

This independent study aimed to investigate customer satisfaction towards the
healthy spa services of Lampang Herb Conservation Company, Lampang Province. Data
collection was completed through 240 customers of the mentioned company. Then, the colleted
data was analyzed by the descriptive statistics which composed of frequency, percentage, and
mean.

According to the studying results, the majority of respondents were female whose
ages were between 21 — 30 years old, with Bachelor’s degree. They were government officers
and earned 5,001 — 10,000 baht as their monthly income. The service they often took from the
mentioned company the most was mentioned to Thai massage service. The frequency for taking
the services from the company was approximately 1 — 2 times/ month on Saturday — Sunday at
02.00 p.m. — 04.00 p.m. The reason of choosing Lampang Herb Conservation Company for
healthy spa services was stated for its good service quality. The media that led the respondents
to know about Lampang Herb Conservation Company was the suggestions from relatives,
friends, or colleagues. They regularly came and used the healthy spa services from this

company and did not select staffs to offer the services.



Based upon the findings in relations to market mix factors, the respondents rated
average their satisfaction at high level for product, people, price, process, place, and physical
evidence, in orderly.

In terms of product/services, the respondents rated overall average their
satisfaction at high level, for the first three sub-items namely the herbal mud pack for face and
body, the herbal scrub for face and body, and Thai massage.

In terms of price, the respondents rated overall average their satisfaction at high
level for, the first three sub-items namely the cost for herbal mud pack for face and body
service, the cost for herbal scrub for face and body service, and the cost for herbal oil massage
service.

In terms of place, the respondents rated overall average their satisfaction at high
level, for the first three sub-items namely the service hours starting from 08.00 a.m. — 07.00
p.m., the availability of contact via phone call for selecting the preferred staffs, and the
convenience to contact the company through phone call.

In terms of promotion, the respondents rated overall average their satisfaction at
high level, for the first three sub-items namely the availability to ask for service enquiries
through telephone, the availability of free copy documents regarding the services, and the
distribution of free information and suggestions concerning on the services

In terms of people, the respondents rated overall average their satisfaction at high
level, for the first three sub-items namely the good conversation made by the staffs, the good
manner of staffs, and the good human relation and friendliness of staffs.

In terms of physical evidence and presentation, the respondents rated overall
average their satisfaction at high level, for the first three sub-items. The first two items were
mentioned to the cleanliness of overall area and the facilities offering to customers during the
pre- and post- wait for the services such as newspaper, drinking water, herbal tea, and etc. For
the third sub-item, the respondents equally rated for the beautiful place of overall area and the
fame and reliability of the company.

In terms of process, the respondents rated overall average their satisfaction at high
level, for the first three sub-items namely the punctuality of offering a service, the proper

service duration, and the convenience and rapidness to ask for the service.
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