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ABSTRACT

The objective of this independent study were to study the factors affecting internet shop
selection of broad band network high speed internet ADSL system providers in Mueang Chiang
Mai district, Chiang Mai province. The samples were collected by using questionnaires from 175
internet shop owners by using non probability sampling method and analyzed by using
descriptive statistics namely frequency, percentage, mean and standard deviation.

The result was found that the service marketing mix factors that overall affected the
decision of samples in middle level were people, product, price, process, physical, place, and
promotion factors in respectively.

Product factors that overall affected the decision in middle level were constant speed of
connection, modernity of connecting device, widely covered service area, variety of connecting
speed, the ability to use telephone during connection, and brand popularity in respectively.

Price factors that overall affected the decision in middle level were monthly charge,
installation fee, and after sale service charge in respectively.

Place factors that overall affected the decision in middle level were variety of payment,
call center, number of service center, the possibility to pay at convenient store, having in-

department store service center, and online application in respectively.



Promotion factors that overall affected the decision in middle level. The factors affected
in middle level were free installation fee promotion, special privilege for online game, web-
advertising, TV advertising, public relation, signboard advertising, exhibition, activity, and
magazine advertising in respectively. While the factors affected in low level were advertising
through radio and newspaper in respectively.

People factors that overall affected the decision in middle level were readiness of service,
skill, friendliness, time keeping, and interpersonal relations of staff in respectively.

Process factors that overall affected the decision in middle level were installation,
payment, and service asking process in respectively.

Physical factors that overall affected the decision in middle level were reliability, image

of organization, cleanliness, and beauty of service center in respectively.



