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ABSTRACT

This independent study aimed to explore factors influencing consumers in 
selecting the mobile phone shops in San kamphaeng district, Chiang Mai province. Data 
collection was conducted through questionnaire distributed through 300 consumers of mobile 
phone shops in San kamphaeng district, Chiang Mai Province. The data was then analyzed by 
descriptive statistics using  frequency, percentage, and means.

Based upon the studying results, most respondents were single, female whose ages 
were between 31-40 years old. They graduated from high school level of education and their 
recent accommodations were located in Tambon Sankamphang. Their average monthly income 
was between 5,001-10,000 baht. From the study, it was found that most of their careers were 
company officers/employees.

From the study of purchasing behavior for mobile phone products of those 
respondents, its finding indicated that the most favorite brand was Nokia 3310 there price was 
2,001-4,000 baht. The most favorite service that they used at the mobile phone shops was to buy 
pre-paid cards. Meanwhile, the most favorite mobile phone shop of those respondents was 
Rangjai Teleshop. Most of them stated reasons of taking services from this shop was the 
availability of modern products, the variety of products, and the interesting promotions namely 
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price reduction and premium was shirt. The respondents revealed that they learnt about the 
existence of mobile phone shops from the signboards. The result of study also pointed out that 
recently the most favorite mobile phone supplier was AIS. In term of service payment, the 
respondents mostly selected the pre-paid type of service. Most of them preferred to buy 300 
baht of the pre-paid card in cash. The most favorite time period that they came to the shop was
around 16.00-20.00 hrs.

According to the results of study on factors influencing consumers in selecting the 
mobile phone shops, the respondents paid overall average high concern on factors namely place, 
product, promotion, and price respectively.

For product factor: The respondents paid overall average concern at high level on 
selecting the mobile phone shops and the sub-factors that they paid average at highest level of 
concern were the variety of mobile phoness series, and the availability of all prices of pre-paid 
cards. 

For price factor: The respondents paid high concern on selecting the mobile phone 
shops and the sub-factor that they paid average at highest level of concern was the price of each 
mobile phone.

For place factor: The respondents paid overall average high concern on selecting 
the mobile phone shops and the sub-factor that they paid highest level of concern was the 
convenience for transportation.

For promotion factor: The respondents paid overall average high concern on 
selecting the mobile phone shop and the sub-factors that they paid average at highest level of 
concern were the warm and friendly welcome of officers, and the detailed and explicit product 
information for the better understanding given by those officers.

Problems found in the selection of mobile phone shops in Sankamphang district, 
Chiang Mai were stated. The first problem of each factor was identified as follows. In term of 
product factor, the problem was the lack of new series of mobile phones. In term of price factor,
the problem was the expensive price of mobile phones comparing with other shops. In term of 
place factor, the problem was the lack of parking lots. In term of promotion factor, the problem 
was the lack of consumerss attention. 
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