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ABSTRACT

The objective of this independent study was to study attitude of car users in Bangkok
Metropolitan towards gasohol usage. The primary data were collected by conducting a
questionnaire survey among 350 car drivers in Bangkok Metropolitan area. In addition to
questionnaire survey, the secondary data were gathered from several publications, journals,
published articles and internet. Parameters used in analyzing data were mostly frequency,
percentage and mean. The results of the study were concluded as following:

Majority of respondents were male dominant whose average age was between 31 to
40 years old and already married. They worked in private enterprises with monthly income above
35,000 baht. Most popular cars used in this group were equipped with engine capacity between
1,501 to 1,800 cc. and the average age of cars were less than 3 years old.

Attitude towards cognitive element; in aspect of product the study found that
respondents had extensive knowledge about gasohol. Gasohol was gasoline substitute. They also
knew that gasohol 95 was priced at 1.50 baht below gasoline 95, and gasohol was available at
any gas stations in Bangkok and other provinces. They were well informed about its promotion
as a results of extensive promotion and public relations campaigns by both government and

private institutions through television broadcasting.



Attitude towards opinions component, the respondents had opinions about gasohol
usage classified by marketing mix factors at moderate level in all factors. They presented in
ordering as follows. In aspect of place, there were not sufficient distribution stations. In aspect of
product, respondents agreed that gasohol could really substitute gasoline. In aspect of promotion,
they agreed that there should be a continuous promotional campaign to encourage usage of
gasohol. In aspect of price, they agreed to pricing gasohol 95 at 1.50 baht below gasoline 95.

Attitude towards behavioral component, the study found that most of respondents
frequently bought gasohol in working days (Monday — Friday) during 17.01 to 20.00 pm , no
more than 4 times per month. Monthly expense on gasohol was more than 4,000 baht and
payments were made by credit card. PTT station was the most popular. For respondents. who
used both gasoline and gasohol, regularly, bought gasohol once or twice a month with total
monthly expense between 1,001 to 1,500 baht. They had tendency to continue to use gasohol,
however, with no confidence to recommend to others.

Marketing mix factors affecting gasohol usage decision, the study found that
respondents ranked the most importance on price, then product, place and promotion,
respectively.

Problems and difficulties in using gasohol; the study found that most respondents

had difficulties about insufficient gasohol stations throughout the country.
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