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ABSTRACT

The feasibility study of the investment on One The Tambon One Product Goods
(OTOP) in Paknampho Subdistrict, Mueang District, Nakhon Sawan province was to study the
possibility of investment in OTOP foods shop in Nakhon Sawan. the data were collected from
questionnaires answered by perspective customers and depth interview of souvenir shops’
owners to analyze the marketing, technical and financial.

Marketing analysis, the most popular products were Magi and fish-ball cake. The
important factors in selecting distributed shops were variety of products, modernized, and low
price products with food and medical standard. Besides, interested promotions were the
beautiful packages and standardized products.

Technical Analysis, the suitable location for the OTOP food shop project is on
Phahon Yothin road where is convenient for traveling The first investment is 1,146,640 Bath

from the owner.



Financial Analysis, the feasibility study had a possibility of investment in five year
period plan. The payback period is 2 year and 234 days. The net present value 947,316 Bath at

discount rate 8 percent and interest rate of return is 32.05 percent.



