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ABSTRACT

- The purpose of this independent study was to study the marketiﬁg mix factor affecting

decision making of the customers to purchase of spare parts from Eternal Enterprise Co.,Ltd.

The data was collected from questionna ires completed_ by parts dealer shop Entrepreneurs
in Bangkok and Vicinity area of Eternal Entg:rprise Co.,.Lid. Total registered with the company
total 160 shops, ' |

The data was analyzed by using descriptive statistics, frequency, percentage and means.

The result of the study was shown that the maximum marketing mix means affected the
customers by sequences as following |

Product factor, distribution ﬁlace factor, promotion and price factor respectively.

The first sub — factor of marketing mix which affected decision of the customers to
purchase spare parts were as following. |

Product factor which. influences the puréhasing decision of the entrepreneurs at highest

levels the efficiency of fast response and fast speed service.



Distribution place factor which influences the purchasing decision of the entrepreneurs at
the highest level was delivery in time.

Promotion factor which influences the purchasing decision of the entrepreneurs at highest
level was the understanding and knowledge of sale man.

Price factor which influences the purchasing decision of the entrepreneurs at highest
level was reasonable price compare with quality.

From data was shown the maximum means problem on every marketing mix factor were
by sequences as follows.

Price factor, product factor, promotion factor distribution/place factor respectively.

The first sub - marketing mix problem were as following.

Price factor which influences the purchasing decision of the entrepreneurs is higher
prices than competitors ( same category product ).

Product factor which influences the purchasing decision of the entrepreneurs was the
speed of services,

Promotion factor which influences the purchasing decision of the entrepreneurs was none
promotion on a points collection of the year end award.

Distribution place factor which influences the purchasing decision of the entrepreneurs

was the delivery not in time.



