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Abstract 
 The  objective of this study is to study revenue recognition of entertainment and 
recreation sector in the Stock Exchange of Thailand in accordance with Thai Accounting 
Standard No.37 (TAS No.37),,Revenue Recognition,

The methods use in this study are conducted by collecting data from books, articles, and 
Thai Accounting Standard, which are relevant to revenue recognition including the financial 
statements in 2003 and 2004 of entertainment and recreation sector in the Stock Exchange of 
Thailand. These are 14 companies which are BEC World Public Company Limited (BEC), BNT 
Entertainment Public Company Limited (BNT), City Sport and Recreation Public Company 
Limited (CRS), CVD Entertainment Public Company Limited (CVD), EGV Entertainment Public 
Company Limited (EGV), GMM Media Public Company Limited (GMMM), GMM Grammy 
Public Company Limited (GRAMMY), ITV Public Company Limited (ITV), Major Cineplex 
Group Public Company Limited (MAJOR),Media of Medias Public Company Limited (MEDIA), 
R.S.Promotion Public Company Limited (RS), Safari World Public Company Limited (SAFARI), 
Traffic Corner Holding Public Company Limited (TRAF) and United Broadcasting Corporation 
Public Company Limited (UBC). The study is to find out whether the companies recognized 
revenue according to TAS No.37 and relevant accounting principles.  

This study is divided into 2 parts which are the disclosure of revenue recognition in 
financial statements and the study of principles regarding to revenue recognition. 
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The study>s result from the disclosure of revenue recognition in financial statements in           
4 issues as follow: the accounting policies adopted for the recognition of revenue, the amount of 
each significant category of revenue, the amounts revenue arising from exchanges of goods or 
services and the disclosure of contingent gain and contingent loss found that: 
 As for the accounting policies adopted for the recognition of revenue found that                   
all companies disclose the accounting policies according to revenue recognition criteria: revenue 
recognition from the sale of goods, the rendering of services and the use of the enterprise>s assets 
by others in notes to financial statement. A degree of disclosure depends on type of business in 
each company. For the amount of each significant category of revenue found that all companies 
show them in income statements with fair value in the same way as in notes to financial 
statement. In part of the amounts revenue arising from exchanges of goods or services found that 
most of companies have no transaction in this regard except BEC and TRAF that disclose it in 
notes to financial statement and the disclosure of contingent gain and contingent loss found out 
that every companies disclose it in notes to financial statement. 

The study of principles regarding to revenue recognition in 4 categories of revenue which 
are revenue form the sale of goods, the rendering of services, the use of the enterprise>s assets by 
others and other revenues found that the companies in Entertainment and Recreation sector have 
disclosed the recognition of revenue in accordance with TAS No.37 in a fashion as of: 

Revenue from the sale of goods compose of a sale of mass medias, printing publication, 
games, toys, souvenirs, equipments, foods and drinks are recognized when goods are delivered to 
customers and revenue from selling a film ticket is recognized after a film is shown. For the 
revenue from the rendering of services which are revenue from advertisement is recognized after 
it is on air. Revenue from a program production, a production of film and soap opera are 
recognized after a completion of a production or a sale. Revenue from a show of concert, theater 
and a show are recognized after that performance is finished. In part of the use of the enterprise>s
assets by others which are revenue from an interest is recognized after a due time or base on 
accrual basis. Royalty is recognized after a transfer of right and dividend is recognized after           
a company has a right to get it and other revenues compose of an income for training, equipment 
setting, maintenance, infrastructure and restaurants are recognized after a completion of services. 
An income from membership fee is linear and when a name is recruited.     
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