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ABSTRACT

This independent study have objectives to study jewelry omamentals purchasing
behavior of men in Mueang District, Chiang Mai. Samples drawn for this study include 324 men
aged around 25-60 years old that bought the jewelry ornamentals from the jewelry shops in
Mueang District, Chiang Mai. Data collection was done through questionnaire survey. Statistics
used for descriptive research in data analysis include frequency distribution, percentage.

The results of this study found that the majority answerer were 25-45 years old. Their
status were marriage, private official, graduated in bachelor degree and had 10,000-30,000 baht
average income per month. The most answerers interested in purchasing diamond ring that
made of gold for themselves and by their own decision. The reason of buying was their own
favorite. The person that they have ever bought jewelry omamentals was their wife in the special
occasion liked birthday. They were comfortable to purchase the jewelry ornamentals on
Saturday and Sunday around 11.00 a.m.-8.00 p.m., the frequency of purchasing was uncertainly.
They satisfied to purchase the jewelry ornamentals from shopping mall and they satisfactory to
buy the jewelry from the shop that they can bargain price. Almost of them did not have special
shop. The answerers got the news or information of jewelry shops from the acquainted person’s

suggestions that effected to the answerer’s decision making. The most factor effecting to make



the decision in purchase the jewelry omamentals was the suitable price. They compared the quality
and price of jewelry ornamentals before making decision to purchase. The average price of jewelry
ornamentals was 10,000-30,000 baht per time by cash. They favored to purchase readymade more
than order jewelry ornamentals. The after sale service that they most liked to use was the cleaning

and gilding jewelry ormamentals.



