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ABSTRACT

The objectives of th;'s si:udy were to study 1) the marketing mix factors that affecting
customers on buying motorcycles, and 2) the problems on buying motorcycles of the customers in
Banhong District, Lamphun Province. The data was collected by questionnaires from 300 samples.
The results of this study were as follows:

_ The majority of the samples were male, age between 31 —40 years old. Most of them were
the agriculturist with an average income not more than 5,000 bath per month and graduating with
under or equal to primary education.

Most of the samples recenily bought the ﬁxotofcyc]es as the second one, with the‘hire-
purchasing. The durations of payment mostly specified were 36 months and terms of payment were
between 1,001 — 1,500 bath per month. The motorcycles that the samples bought were the Honda,-
family style, with 100 — 110 CC of the cylinder. Most of the samples decided to buy their current
miotorcycles because of the efficiency of the motorcycles such as acceleration, moving in a curved
and break system etc. The samples obtained free insurance for one year when they bought new
motorcycle. Most of them got information about the motorcycle from agent in Banhong District and

television.



The marketing mix factors which affected the purchasing motoréyc]es were listed by mean
- average as follow: product, promotion, price and place.

All of the marketing mix factors affected the samples’ purchasing in the high level. The
product factor that affected the samples’ purchasing was the gasoline saving. The price factor that
affected the samples’ purchasing was the priée of motorcycle. The place factor that affected the
samples’ purchasing was the location of agent and service center where were closed to the
community. The promotion factors that affected the samples’ purchasing were the advertisement in

anyplace, free fee on the first year, and served with good before and after sell of the people in service,

For the problems on buying motorcycles of the samples found that the product, place and

promotion problems were in the lowest level, but for the price problem was in the lower level.



